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Welcome

Land Rover is moving forward into its next exciting chapter.  
A new chapter for our brand, our products and the service we 
provide our customers. We have invested significantly to ensure  
we are building our business on a robust foundation of design, 
engineering and manufacturing excellence.

Now, as we seek to realise this investment, we need to be confident 
in who we are (our Brand Positioning) and how we express ourselves 
(our Brand Identity). Success and reward will only come if we achieve
global excellence in our marketing and communications at every
touchpoint with our customers.

The guidelines that follow are the first set of tools for our new
Brand Identity. These offer clear and practical guidance to execute 
our identity across the range of communications channels we appear 
in around the globe.

I ask that you follow the guidance and seek help if you have any 
uncertainty. I also ask that you feed back on your experience  
using them so we can evolve and improve them as we move  
forward together.

I’d like to thank you in advance for your commitment and  
effort when executing our global brand with excellence.

John S Edwards 
Land Rover Global Brand Director



3

Contents



4

Brand Identity Overview

BRAND ESSENCEBUSINESS VISION PRODUCT STRATEGY DESIGN STRATEGY

TYPOGRAPHYBrand SpaceLOGO COLOUR

DIGITAL COMMUNICATIONSPRINT COMMUNICATIONS INTERNAL COMMUNICATIONS

1. BE ICONIC 3. KEEP IT REAL2. ALWAYS CAPABLE WITH COMPOSURE 4. CAPTURE OUR BRITISH CHARM

OUR VISUAL STYLE

BRAND FRAMEWORK

BRAND POSITIONING MODEL

OUR PURPOSE IS TO...
HELP PEOPLE MAKE MORE  

OF THEIR WORLD

WE STAND FOR... 
INNER STRENGTH

CREATIVE PLATFORM
EXTRAORDINARY STORIES

CHARACTER...
WE ARE AN UNRUFFLED HERO

OUR VISUAL STYLE PRINCIPLES

OUR CORE IDENTITY ELEMENTS

PHOTOGRAPHY LANGUAGE LAYOUT and GRID

COMMUNICATION EXAMPLES



55

Brand Framework and Brand Positioning Model
Introduction

Our Brand Identity has been developed to support 
our Business Vision. The foundation for creating our 
identity has been our Brand Positioning and our 
Brand Character.
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Brand Framework

Our Purpose: 
What is our reason to exist?

Design 
Strategy

Product 
Strategy

Brand 
Essence 

 

 
Business 

Vision

What guides how 
we deliver this  
through design?

What guides how we  
deliver this through  
our products?

Who are we and what  
do we stand for?

Where are we going?



8

Brand Framework

Our Purpose: 
We help people make more of their world.

Iconic 
Design 

Integrity

Definitive 
Breadth of 
Capability

The  
World’s

SUV Brand of  
Choice for Today 

and Tomorrow

Stands out,  
fit for purpose  
and premium

Utterly at home in 
all terrains and all 
conditions

KPIs:
– Market Share
– Margin
– Market Equation
– Brand Equity
– Customer Loyalty

Inner  
Strength
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Brand Positioning Model

One Icon

One Purpose

One Target Audience

One Target Insight

One Brand Essence

One Proposition

One Key Brand Benefit

One Brand Character

One Customer Expression

To help people make more of their world

Active Achievers – people who are driven, live life
to the full and achieve their goals with integrity

The more you put in the more you get out

Inner Strength – a strong sense of self-belief that
creates the confidence to tackle any situation head on

Capability with Composure

Unrivalled Confidence

Unruffled Hero – intelligent and understated
with a touch of British charm

Above and Beyond
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Land Rover Brand Manifesto

At Land Rover, we‘ve always been known for our ‘go anywhere’ spirit –  
designing iconic vehicles with genuine capability and composure at their heart. 

We believe in ambition with integrity; we care about what we do as well as the way 
in which we do it.  We have a ‘can do’ attitude and believe that life shouldn’t be 
constrained by obstacles, no matter how big or small.

We call this Land Rover’s Inner Strength.

It’s our Inner Strength that gives our people and our customers the courage and  
the confidence to embrace their challenges head on, with heart, determination  
and self-assurance.

And with Inner Strength we will continue to embrace our own challenges, and 
our vision – to be the world’s SUV brand of choice, today and tomorrow.

It’s a responsibility we don’t take lightly, but we are confident that we will succeed 
by staying true to who we are and true to our dreams – to aim higher, to go further, 
to make more of our world… to go Above and Beyond.
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Our Visual Style and Our Visual Style Principles
Introduction

Our Visual Style has been developed to guide 
the overall tonality of our brand. This ensures 
we have a consistent expression wherever  
we are.

To help achieve this we have developed four 
guiding principles ensuring we stay true to our 
Brand Positioning and our Brand Character.
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Our Visual Style Principles

When creating communications consider them in light of our four Visual Style Principles.

Born of our Brand Positioning (what we say...)

Principle 1: 

Be Iconic
Principle 2: 

Always Capable with 
Composure

Visual Territory

Communicate our product  
design characteristics

Presence within any situation (be it product 
or character); it fits in and stands out

Capture the benefit we offer

Effortless ability. A sense of confidence 
and perspective

Born of our Brand Character (how we say it...)

Principle 3:

Keep it Real
Principle 4:

Capture our  
British Charm

Visual Territory

Be authentic and human

Delivering a meaningful context. A sense 
of natural landscape and light (be it urban 
or rural)

Deliver Land Rover British Charm

Always with a narrative. Calm through 
confidence and a light touch of  
intelligent humour

Unmistakably Land Rover Delivering a sense of calm however 
dramatic the situation

Always feel natural and authentic We take what we do seriously but not 
ourselves
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Using Our Visual Style Principles

Which of our four principles we use when 
communicating depends on what we want 
to achieve. 
 
When we want to connect with people 
emotionally, for instance when we advertise 
our brand – we seek to Entice them. 
 
To Entice people we are Iconic (Principle 1) 
and use our British Charm (Principle 4). 
 
When we want to connect with people 
logically, for instance when we want to talk 
about our capabilities in a brochure –  
we seek to Engage them. 
 
To Engage people we are Capable with 
Composure (Principle 2) and Keep it Real 
(Principle 3).

(Attract an audience that doesn’t know us) (Communicate our capability)

Principle 1: 

Be Iconic
Principle 4:

Capture our  
British Charm

Principle 3:

Keep it Real
Principle 2: 

Always Capable 
with Composure

To ‘Entice’ To ‘Engage’
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What do we mean by British Charm? 

The following is a definition of Land Rover 
British Charm and how it should be 
expressed through our communications. 

Land Rover British Charm Explained

Land Rover British Charm…

…is an intelligent humour with a light touch that observes, discusses and raises an opinion about 
a topic even if it is serious. It is delivered in an understated and self-depreciating way in order to 
ease tensions or diffuse situations.

Expressing Land Rover British Charm in communications

– Quiet intelligence. To be certain and poised without ever needing to shout about it.

– �An affable wit. The gentle quip that reveals your character but isn’t just to get a laugh and is 
never at anyone’s expense.

– Genuine individual, not to stand out of the pack, but because there’s just nothing better to be.

– British Charm is understated. Small, distinctive details that put a smile on seriousness.

– Heritage is valued but gently undermined by humour.

– Tradition and modernity, delivered in style.
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Our Core Identity Elements
Introduction

16

Our Brand Identity is dependent on the  
correct and consistent application of all the  
core elements across all our channels and 
applications. Collectively they make a powerful 
expression of our Brand Positioning.



17

BRAND ESSENCEBUSINESS VISION PRODUCT STRATEGY DESIGN STRATEGY

TYPOGRAPHYBrand SpaceLOGO COLOUR

DIGITAL COMMUNICATIONSPRINT COMMUNICATIONS INTERNAL COMMUNICATIONS

1. BE ICONIC 3. KEEP IT REAL2. ALWAYS CAPABLE WITH COMPOSURE 4. CAPTURE OUR BRITISH CHARM

OUR VISUAL STYLE

BRAND FRAMEWORK

BRAND POSITIONING MODEL

OUR PURPOSE IS TO...
HELP PEOPLE MAKE MORE  

OF THEIR WORLD

WE STAND FOR... 
INNER STRENGTH

CREATIVE PLATFORM
EXTRAORDINARY STORIES

CHARACTER...
WE ARE AN UNRUFFLED HERO

OUR VISUAL STYLE PRINCIPLES

OUR CORE IDENTITY ELEMENTS

PHOTOGRAPHY LANGUAGE LAYOUT and GRID

COMMUNICATION EXAMPLES

Our Core Identity Elements



1818

Logo and Brand Space 
Introduction

Our logo is our marque of quality. 
It must always be protected and allowed 
to be seen clearly and confidently. 
It is our stamp of authenticity.
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Logo and Brand Space

Be Iconic and Always Capable with Composure 
Purposeful and Simple.

Keep it Real and Capture our British Charm 
Uncontrived and Authentic.

Born of our Brand Positioning (what we say...) Born of our Brand Character (how we say it...)
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Our New Logo

Like our products our logo needs to be 
updated and evolved to ensure it remains 
relevant and reflective of our belief in 
purposeful design.

For this reason our logo has been optimised 
for clarity and standout. It stays true to its 
origin but has refined typography, colour 
treatment and alignment.

Clear space
A clear space around our logo helps to 
ensure it stands out in every layout. 

The amount of clear space is calculated  
as follows: 

If width of the logo = 3X
Clearance above and below = 0.46X 
Clearance to the sides = X
So if width of the logo = 3cm 
Clearance above and below = 0.46cm
Clearance to the sides = 1cm

Clear space

X 3X X

0.46X

0.46X

0.46X 

X X 3X 

0.46X 
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Logo Size

How to measure the logo

18mm
(minimum print size)

60 x 32 pixels
(minimum digital size)

Sizing 
The size of the logo is defined by its  
overall width.

Minimum size
For print, the minimum recommended 
width of the primary Land Rover logo is 
18mm. If the logo needs to be smaller than 
18mm, use a single colour white, black or 
green version (See page 22 for more 
information). The logo can never be less 
than 12mm wide.

Digital usage 
In digital applications, the minimum 
recommended size of the primary  
Land Rover logo is 60 x 32 pixels.

Recommended sizes 
The vast majority of communications will 
use the logo in a locked position within the 
Brand Space. The size of the Brand Space 
and logo is defined by our grid system, 
which is explained in the Layout and Grid 
section on page 75. Please see the charts  
on page 32 and 33 for recommended sizes 
across common formats.
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Logo Variants

Greyscale logo
A premium expression of the  
Land Rover logo in monochrome 
applied where colour printing 
cannot be achieved, e.g. newsprint.

Four different versions of the Land Rover 
logo can be used when our primary logo 
cannot be reproduced. Each has a specific 
purpose.

Greyscale logo
This version is used in greyscale applications 
where colour printing cannot be achieved, 
e.g. newsprint.

Green logo
This Pantone® 349 Green logo is the 
preferred logo to use for single or two 
colour reproduction. It can be used when 
printing a single colour on white material or 
if you are producing a two colour logo 
(white and green) on merchandise - for 
example clothing or physical objects.

Black logo
This version is used in single colour 
applications when you are printing on  
a white background. It can also be used  
for merchandise items.

White logo
This version is for use when production 
restraints dictate that the logo needs to be 
reversed out of white. Ideally the logo would 
be reversed out of an indigo background.

Artwork for all versions of the Land Rover 
logo in CMYK for print and RGB for  
digital are available to download from  
landroverhub.com. 

Black logo
For use on a white background.  
To maintain legibility on small 
applications such as merchandise. 

White logo
For use on a black or indigo 
background. To maintain 
legibility on small applications 
such as merchandise. 

Green logo
For use when printing a single 
colour on white material or if you 
are producing a two colour logo 
(white and green) on merchandise. 12mm

(minimum size)

12mm
(minimum size)

12mm
(minimum size)

18mm
(minimum size)

https://landroverhub.hub.tagworldwide.com/index.cfm
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Our Brand Space

ABOVE AND BEYOND

ABOVE AND BEYOND

The Brand Space provides a distinctive 
look to our communications, but also plays 
a highly functional role in protecting the 
Land Rover logo and ensuring its visibility 
at all times. 

The Brand Space includes a dynamic  
halo around the logo and also contains  
our Brand Statement ‘Above and Beyond’.

Further information on how and when to 
use the Brand Space can be found in the 
following pages.  
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External Print Communications 

For external communications such as print 
advertising and brochures the Brand Space 
is positioned bleeding off the right-hand 
side and the Land Rover logo and Brand 
Statement are centred. 

There are two Brand Space artworks  
available, one for use in standard print 
communications and one for use in large 
formats (48-sheet, 96-sheet and supersite).

The large-format Brand Space has been 
developed to increase visibility of the Land 
Rover logo and Brand Statement from great 
distances. This artwork must never be 
used for small print applications such as 
press advertising. 

For more detailed guidance on size and 
positioning see pages 31 to 37.

All Brand Space artworks in CMYK  
are available to download from the  
landroverhub.com. 

Pag
e ed

g
e

Pag
e ed

g
e

ABOVE AND BEYOND

ABOVE AND BEYOND

Standard Brand Space right-hand side 
This Brand Space is positioned bleeding off the 
right-hand side. It is used for external advertising 
and print communications.

Large-format Brand Space right-hand side
This Brand Space is positioned bleeding off the 
right-hand side. It must only be used on billboards 
of 48-sheet or larger.

CO2 and fuel consumption venenatis orci a dignissim lorem ligula non velit.
Legalese lorem ipsum dolor amet. Drive responsibly on and off-road. Lorem ipsum dolor sit.

HEADLINE HERE
landrover.com

A4 single page
48-sheet

landrover.com
HEADLINE HERE

Offi cial fuel consumption fi gures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. Drive responsibly on and off-road.

https://landroverhub.hub.tagworldwide.com/index.cfm
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All websites, portals, and large-format digital 
communications such as newsletters and 
emails use the Brand Space artwork in its 
purest form, with halo and Brand Statement. 
This artwork is positioned bleeding off the 
top left of the communication and signifies 
Land Rover’s ownership of the space.

Note that in this artwork the Land Rover logo 
and Brand Statement are positioned within 
the bottom half of the Brand Space to 
visually balance the elements. 

For detailed guidance on positioning see 
pages 31 to 37.

Brand Space artworks in RGB are available 
to download from the landroverhub.com. 

ABOVE AND BEYOND

ABOVE AND BEYOND

Page edge

Brand Space top
This artwork is positioned bleeding off the top 
left of the communication. This version is used on 
websites and portals.

Brand Space top
Position on websites, portals, newsletters and emails.

External Digital Communications
Application in Websites and Portals

https://landroverhub.hub.tagworldwide.com/index.cfm
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Brand Space size and usage

120 pixels in width and above 

Use the Brand Space with the Brand Statement 
Positioned in the top right-hand corner of all 
large-format digital banners.

Examples of use: 
Digital banner, 720 x 300 pixels 

Below 120 pixels to 80 pixels width 

Use the Brand Space with halo but  
without Brand Statement  
The Brand Statement is not included  
due to legibility issues at these sizes.

Examples of use: 
Digital banner, 336 x 280 pixels  
Digital banner, 300 x 250 pixels 
Digital banner, 250 x 250 pixels 
Digital banner, 240 x 200 pixels

Below 80 pixels to 40 pixels width

Use the Brand Space without the halo  
and Brand Statement 
This create maximum standout of the  
Land Rover logo.

Examples of use: 
180 x 150 pixels

The top down Brand Space should be  
used for all digital banners when possible.  
It should be positioned in the top right-
hand corner of the digital banner in 
standard formats and centred within  
long, narrow formats.

Digital banners are usually small in format 
and scale, therefore two additional Brand 
Space artworks are available for use at 
specified sizes to ensure the Land Rover 
logo is presented at an optimum 
resolution.   

The table on the right provides an 
overview of how to apply the Brand Space 
and in what instances the artworks are to  
be used. 

For detailed guidance on positioning see 
pages 31 to 37.

All Brand Space artworks in RGB  
are available to download from  
the landroverhub.com. 

Banner edge

Off-centre logo  
To be used when the  
Brand Space comes  
in from the top.

Banner edge

Off-centre logo  
To be used when the  
Brand Space comes  
in from the top.

Banner edge

External Digital Communications
Application in Digital Banners (standard formats) 

Brand Space position
animated digital banner 
60 × 160 pixelsBrand Space position 

animated digital banner
336 × 280 pixels

Brand Space position
animated digital banner
720 × 300 pixels

https://landroverhub.hub.tagworldwide.com/index.cfm
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Brand Space size and usage

Below 120 pixels to 80 pixels width 

Use the Brand Space with halo but without Brand Statement 
The Brand Statement is not included due to legibility issues at these sizes. 

Examples of use: 
Medium and small-format digital banners, application idents.

Below 80 pixels to 40 pixels width 

Use the Brand Space without the halo and Brand Statement 
This create maximum standout of the Land Rover logo.

Examples of use: 
Small-format horizontal banners.

It is not always possible to position the 
Brand Space in the top right because of 
the shallow depth of some extreme 
landscape formats. Two additional Brand 
Space artworks that bleed off the right 
side are to be used in these circumstances 
to ensure that the Land Rover logo is 
presented at an optimum resolution.   

The table on the right provides an 
overview of how to apply the Brand Space 
and in what instances the artworks are to  
be used. 

For detailed guidance on positioning see 
pages 31 to 37.

All Brand Space artworks in RGB are 
available to download from the 
landroverhub.com. 

B
anner ed

g
e

Centred logo  
To be used when the  
Brand Space comes  
in from the side.

B
anner ed

g
e

Centred logo  
To be used when the  
Brand Space comes  
in from the side.

External Digital Communications
Application in Digital Banners (extreme landscape formats) 

Brand Space position Brand Space position

Animated digital banner 
60 × 160 pixels

Animated digital banner 
728 × 90 pixels

Animated digital banner 
460 × 60 pixels

Animated digital banner 
234 × 60 pixels

https://landroverhub.hub.tagworldwide.com/index.cfm
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Stationery

Page edge

Stationery such as letterheads, compliments 
slips and business cards should use the 
Brand Space positioned top right and 
bleeding off the edge. Stationery items do 
not require the Brand Statement.  

Letterhead

Business card

Compliments slip
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Greyscale Brand Space (for use only in newsprint)

ABOVE AND BEYOND

ABOVE AND BEYOND

Greyscale Brand Space for print 
advertising, e.g. newspaper.

Greyscale Brand Space for internal 
communications.

Page edge

Pag
e ed

g
e

In greyscale applications, the  
Brand Space uses a black background  
and features the greyscale logo. The halo 
is not used on greyscale applications.  
The positioning rules are the same as 
colour applications.

Artwork for all versions of the Land Rover 
Logo with Brand Space are available to 
download from landroverhub.com. 

https://landroverhub.hub.tagworldwide.com/index.cfm
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Aligning the Brand Space

Clear space area
All versions of our Brand Space have  
a clear space area of 1 grid square. 

It is very important that no part of a vehicle  
used within an image encroaches within this  
clear space area.

Choose the Brand Space location that  
provides the optimum standout for the image, 
copy and Brand Space. For campaigns, please 
follow the approved position. 

Brand Space right-hand side 
(a choice of three positions for advertising)

Brand Space top 
(stationery)

Blue denotes the clear space area  
for our Brand Space
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HEADLINE HERE
SUBHEAD HERE ON TWO 
LINES LOREM IPSUM
landrover.com

Print Advertising
Brand Space Sizing Principle 

From £000,00.00
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget leo turpis vulput nim 
ilis et alis euguerit augiam, convelenis cips usc ipsum tincipsustie dolessim vullaore tat 
volorihenit lquis modiat et vulput nim ilis et alis euguerit augiam, convelenis cips usc 
ipsum tincipsustie dolessim.

Call us today to book a test drive.

Dealer Name
Building Name, Street Name, City, County, Postcode, Country

01234 567 890  www.dealername.place.landrover.co.uk

Offi cial Fuel Consumption fi gures for The Freelander 2 range in MPG
(L/100Km): Urban 32.5 (8.7) – 39.8 (7.1) Extra Urban 48.7 (5.8) – 52.3 
(5.4 Combined 40.4 (7.0) – 47.1 (6.0) Co2 Emissions: 185 – 158 G/Km.
Representative 6.9% APR Land Rover Freedom is available on new Freelander models, registered between 
1st April and 30th June 2012. Promotions are not available for used cars. Finance subject to status. Guarantees may be 
required. Land Rover Finance, PO BOX 4465, Slough, Berkshire, SL1 0RW With Land Rover Freedom you have the 
option to return the vehicle and not pay the fi nal payment, subject to the vehicle not having exceeded an agreed annual 
mileage (a charge of 12p per mile for exceeding 10,000 miles per annum in this example) and being in good condition.

HEADLINE HERE
SUBHEAD HERE
landrover.com

FREELANDER 2

Our Brand Space must be used in all  
our advertising communications.  
Its recommended size in standard size 
communications is 5 grid squares wide.  
This ensures consistency across all  
our standard formats and creates 
recognition and awareness of the brand 
within the marketplace. 

There are two occasions when it may be 
appropriate to adjust the size of the Brand 
Space and make it one grid square bigger 
or one grid square smaller.  

This is dependent on the type of 
photography, i.e. if the photography has a 
simple and uncluttered composition then 
the Brand Space can be increased by 1 grid 
square. The opposite is true when the 
photography has a lot of visual information 
or when the Brand Space limits the size of 
the vehicle, then you can reduce the size of 
the Brand Space by 1 grid square. 

When reducing the Brand Space ensure it is 
never smaller than 24mm in width.

The examples on the right illustrate the 
scenarios when a change in Brand Space 
size may be required.  

Please note: always use the 
recommended 5 grid square Brand Space 
to calculate the size and position of 
elements.

Brand Space sizes Brand Space size change examples

Recommended 5 grid squares Brand Space.  
The Brand Space has not been enlarged because it has 
sufficient clear space around it and would appear too close 
to the tree if it were increased by 1 grid square.

Reduced Brand Space 
to 4 grid squares
Allows the vehicle to 
stand out within small 
Tier 3 advertising.

Increased Brand Space to 6 grid squares
For greater impact on this clean image.

Maximum size 
6 grid squares in width

Minimum size
4 grid squares in width 
(can be no smaller than 
24mm in width)

Recommended size
5 grid squares in width

ROAD RAGE? RISE ABOVE IT.
landrover.com

Offi cial fuel consumption fi gures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. Drive responsibly on and off-road.

2

3

1
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Brand Space Size
Print Communications

The size of the Brand Space always 
relates to the grid. The table on the 
right displays the Brand Space sizes for 
standard print formats. Please refer to 
the ‘Layout and Grid’ section (page 75).

Format Dimensions Grid ratio Grid square 
size

Brand Space sizes (5 grid squares recommended)

Literature

A4 cover 210 x 297mm 24 × 34 8.75mm 6 squares (52.5mm) 5 squares (43.75mm) 4 squares (35mm)

A5 cover 148 x 210mm 23.8 × 34 6.15mm 6 squares (37mm) 5 squares (30.9mm) 4 squares (24.7mm)
1/3 A4 cover 99 x 210mm 16 × 24 6.19mm 6 squares (37mm) 5 squares (30.9mm) 4 squares (24.7mm)

210 square cover 210 x 210mm 34 × 34 6.19mm 6 squares (37mm) 5 squares (30.9mm) 4 squares (35mm)

US letter cover 215.9 x 279.4mm 24.68 × 32 8.75mm 6 squares (52.5mm) 5 squares (43.75mm) 4 squares (35mm)

Print Advertising

DL (1/3 A4) 210 × 99mm 24 × 11.3 8.75mm 6 squares (52.5mm) 5 squares (43.75mm) 4 squares (35mm)

A5 single page 148 × 210 mm 24 × 34 6.19mm 6 squares (37.14mm) 5 squares (30.95mm) 4 squares (24.76mm)

210 square 210 × 210mm 24 × 24 8.75mm 6 squares (52.5mm) 5 squares (43.75mm) 4 squares (35mm)

US letter 215.9 × 279.4mm 24.68 × 32 8.75mm 6 squares (52.5mm) 5 squares (43.75mm) 4 squares (35mm)

¼ page 180 × 250mm 24.5 × 34 7.4mm 6 squares (44.4mm) 5 squares (37mm) 4 squares (29.6mm)

A4 single page 210 × 297mm 24 × 34 8.75mm 6 squares (52.5mm) 5 squares (43.75mm) 4 squares (35mm)

A4 double page 420 × 297mm 48 × 34 8.75mm 6 squares (52.5mm) 5 squares (43.75mm) 4 squares (35mm)

A3 single page 297 × 420mm 24 × 34 12.38mm 6 squares (74.28mm) 5 squares (61.9mm) 4 squares (49.52mm)

A3 double page 594 × 420mm 48 × 34 12.38mm 6 squares (74.28mm) 5 squares (61.9mm) 4 squares (49.52mm)

A3 297 × 420mm 24 × 34 12.38mm 6 squares (74.28mm) 5 squares (61.9mm) 4 squares (49.52mm) 

A2 420 w 594mm 24 × 34 17.5mm 6 squares (105mm) 5 squares (87.5mm) 4 squares (70mm)

A1 594 × 841mm 24 × 34 24.7mm 6 squares (148.2mm) 5 squares (123.5mm) 4 squares (98.8mm)

A0 841 × 1189mm 24 × 34 35mm 6 squares (210mm) 5 squares (175mm) 4 squares (140mm)

Large format

6-sheet 1200 × 1800 mm 22.6 × 34 50mm 6 squares (300mm) 5 squares (250mm) 4 squares (200mm)

48-sheet¹ 6096 × 3048 mm 24 × 48 126mm 6 squares (756mm) 5 squares (630mm) 4 squares (504mm)

96-sheet*¹ 12192 × 3048 mm 24 × 96 126mm 11 squares (1386mm) 10 squares (1260 mm) 9 squares (1134mm)

*	�Brand Space sizes in this format are  
larger than 6 grid squares wide.

¹	Use of large-format Brand Space in  
	 these formats
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Brand Space Size
Digital Communications

The size of the Brand Space always 
relates to the grid. The table on the 
right displays the Brand Space sizes for 
standard digital formats. Please refer to 
the ‘Layout and Grid’ section (page 75).

Format Dimensions Grid ratio Grid square size Brand Space width

Rectangles and pop-ups:

Rectangle 720 × 300 pixels 72 × 30 10 pixels 10 squares (100 pixels)

Rectangle 336 × 280 pixels 33.6 × 28 10 pixels 10 squares (100 pixels)

Rectangle 300 × 250 pixels 30 × 25 10 pixels 8 squares (80 pixels)

Rectangle 300 × 100 pixels 30 × 10 10 pixels 10 squares (100 pixels)

Rectangle 250 × 250 pixels 25 × 25 10 pixels 8 squares (80 pixels)

Rectangle 240 × 200 pixels 24 × 20 10 pixels 8 squares (80 pixels)

Rectangle 180 × 150 pixels 18 × 15 10 pixels 6 squares (60 pixels)

Banners and Buttons:

Banner 728 × 90 pixels 72.8 × 9 10 pixels 10 squares (100 pixels)

Banner 460 × 60 pixels 46 × 6 10 pixels 6 squares (60 pixels)

Banner 234 × 60 pixels 23.4 × 6 10 pixels 6 squares (60 pixels)

Banner 120 × 240 pixels 12 × 24 10 pixels 10 squares (100 pixels)

Button 125 × 125 pixels 12.5 × 12.5 10 pixels 12.5 squares (120 pixels)

Button 120 × 90 pixels 12 × 9 10 pixels 12 squares (120 pixels)

Button 120 × 60 pixels 12 × 6 10 pixels 12 squares (120 pixels)

Button 88 × 31 pixels 8.8 × 3.1 10 pixels 8.8 squares (88 pixels)

Social Media:

Facebook 851 × 351 pixels 85.1 × 35.1 10 pixels 20 squares (200 pixels)

Twitter 960 pixels width 96 10 pixels 12 squares (120 pixels)

YouTube 960 pixels width 96 10 pixels 12 squares (120 pixels)
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Position in Printed Press Communications

ABOVE AND BEYOND

ABOVE AND BEYOND

ABOVE AND BEYOND

ABOVE AND BEYOND

Tier 1
A choice of three positions 

Brand Space-right hand side
This Brand Space is used specifically for the following:

Tier 1: 
Wholly owned Land Rover communications  
promoting a single message on brand or product.
For outdoor and print in both landscape and portrait 
formats. For these communications the Brand Space can 
be in one of three positions. The Brand Space can be 
centred or 2 grid squares from the top or bottom of  
the page. The correct position is the one that works  
most effectively with the photography and headline. 

Tier 2: 
Wholly owned or originated Land Rover multi-message 
communications promoting a product or offer.

and Tier 3:
Dealer owned multi-message communications  
relating to Land Rover products or services.
For these communications the recommended  
Brand Space position for both landscape and portrait 
communications is within the image 1 grid square above 
the white text box and to the right of the page.  

On occasion it may be necessary to move the Brand 
Space to the top right 2 grid squares from the edge of 
the page. This occurs when the composition of the image 
or size of the vehicle would be compromised by leaving 
the Brand Space in the bottom right corner.

Tier 2 and 3
Alternative position 

ABOVE AND BEYOND

Tier 2 and 3 
Alternative position 

ABOVE AND BEYOND
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Position in Brochureware 

ABOVE AND BEYOND

Brochureware

In brochureware the Brand Space must be positioned 
locked to the right no closer than 2 grid squares to  
the bottom of the page.
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Position in Digital and Stationery

Brand Space top
This Brand Space is used specifically for  
the following:

Digital communications
The Brand Space that locks to the top  
left of the page should only be used for 
websites and mobile applications.

On digital banners the Brand Space is 
placed on the right bleeding off the top 
edge.

Stationery 
The Brand Space is placed in the top right 
of the page in stationery.

Digital communications Stationery

ABOVE AND BEYOND

ABOVE AND BEYOND

Website and mobile applications

Digital banner
advertisement

Digital banner
advertisement

Letterhead

Business card

Compliments slip
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Minimum Size

Print communications
The minimum width of the Brand Space  
is 24mm.

Digital communications
The minimum size of the Brand Space  
within digital communication is 40 pixels.

Print communications Digital communications

Brand Space 
minimum size = 24mm

Brand Space with halo  
and Brand Space
minimum size = 120 pixels

ABOVE AND BEYOND

ABOVE AND BEYOND

CO2 and fuel consumption venenatis orci a dignissim lorem ligula non velit.
Legalese lorem ipsum dolor amet. Drive responsibly on and off-road. Lorem ipsum dolor sit.

HEADLINE HERE
landrover.com

A4 single page

Animated digital banner 
60 × 160 pixels

Animated digital banner
336 × 280 pixels

Brand Space with halo 
but no Brand Statement  
minimum size = 80 pixels

Brand Space  
without halo  
minimum size = 40 pixels

Animated digital banner
720 × 300 pixels
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Logo and Brand Space Do’s

ABOVE AND BEYOND

Correct logo position in single-page 
print advertising.

Correct logo position on letterhead.

Correct application of green 2 colour-logo  
(green and white) on merchandise.
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Logo Don’ts

PREMIER CLUB
Don’t distort our logo to fit different formats. Don’t change the lock-up or proportion of the  

elements nor alter any artwork.
Don’t attach unofficial descriptors to our logo.

Don’t use our logo within a sentence. Don’t change the colour of the elements.  
Don’t alter the artwork.

Don’t use the black logo on an indigo surface.

The new          EVOQUE
will take you to the
next level.
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Brand Space Don’ts

BRAND BELIEF

ABOVE AND BEYOND

ABOVE AND BEYOND ABOVE AND BEYONDABOVE AND BEYOND ABOVE AND BEYONDABOVE AND BEYOND

Don’t alter the size, relationships  
or positions of the logo and Brand  
Statement within the Brand Space.

Don’t increase or decrease the halo. 
Don’t alter the artwork.

Don’t increase the size of the logo.

Don’t use other fonts for the  
Brand Statement.

Don’t use unofficial messaging  
within the Brand Space.

ABOVE AND BEYOND

Don’t create bespoke Brand Spaces.
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Typography
Introduction

Our typography reflects the iconic design  
of our vehicles – upright, clarity of line and 
purposeful. We always say what we mean 
and are confident in how we do it.
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Overview

We use two main typefaces for our brand 
communications, Land Rover and Avenir. 

Land Rover 
Land Rover is a distinctive, specially created  
typeface unique to the Land Rover Brand. It is used  
in upper case for headlines, subheads and our 
product names within advertising and brochure 
covers. Within pages of communication it is used in 
title case for page titles and sub-titles.

Avenir
Land Rover is supported in Latin communications by 
Avenir to create a highly legible typographic style. 
Avenir is used in sentence case for body copy. 

Avenir Next 
Used in sentence case for body copy in Greek and 
Cyrillic communications only.

Arial 
Arial is our typeface for digital and system-created 
internal communications. It should also be used in 
exceptional circumstances when Land Rover and  
Avenir are not available.

Colour
Type always appears in indigo, or white when  
reversed out of imagery. The exceptions are legalese 
and system-created internal communications where  
it appears in black. Colour can be used in digital 
applications to aid navigation. 

Alignment 
Copy is always left aligned.

Arial
For body copy in sentence case within internal communications
Our tertiary typeface, Arial is used for live copy within digital  
and all system-created internal communications.

For digital and internal communications

For body copy in sentence case.
Our secondary typeface is used for all body copy. 
It is conversational, real and delivered with charm. 

LAND ROVER
Our bespoke primary typeface is used for all product names, headlines, subheads, titles 
and sub-titles within communications and for key messages. It is visually upright, capable 
and composed. 

FOR PRODUCT NAMES, HEADLINES and subheads  
aND COVER PAGES IN Upper case 
and Page Titles and Subtitles in Title Case

Avenir
Used in Greek and Cyrillic 
markets only.

Avenir Next

We use two main typefaces
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Primary Typeface
Latin

For headlines, subheads, product names, page titles, subtitles and key brand messages.

Land Rover Light

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz

Land Rover Medium

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz

Land Rover Bold

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz

Land Rover Bold upper case is used  
for all headlines in outdoor and print 
advertising and all external communications 
such as brochure. It is also used for our 
product names and to add extra emphasis 
to key messaging.

Land Rover Medium title case is used for 
page titles on the inside pages of a 
communication.  

Land Rover Light can be used in  
upper case as a subhead within outdoor  
and print advertising. Title case  
can be used for subtitles and pull-out text 
(key brand messages) within the inside 
pages of a communication.

Downloading Land Rover
Land Rover is free to download and use  
for Land Rover employees and our partner 
agencies at landroverhub.com.

https://landroverhub.hub.tagworldwide.com/index.cfm
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Primary Typeface
Greek and Cyrillic

For headlines, subheads, product names, page titles, subtitles and key brand messages.

Greek Cyrillic

Land Rover Bold Land Rover Bold

ΑΒΓΔΕΖΗΘΙΚΛΜΝΞΟΠΡΣΤΥΦΧΨΩ
ΆΈΉΊΌΎΏ  
αβγδεζθιλμνξορςστυφχψω 
άέήίόΰώϊύϋ

АБВГДЕЖЗИЙКЛМНОПРСТУФХ
ЦЧШЩЪЫЬЭЮЯ 
абвгдежзийклмнопрстуфхцчш
щъыьэюя

The Land Rover font (Land Rover 04) has a 
built-in Greek and Cyrillic character set that 
can be accessed through the glyphs menu 
and comes in three weights, Bold, Medium 
and Light. 
 
Use these fonts in exactly the same way that  
the Latin font is used.

Land Rover Medium Land Rover Medium

АБВГДЕЖЗИЙКЛМНОПРСТУФХ
ЦЧШЩЪЫЬЭЮЯ 
абвгдежзийклмнопрстуфхцчш
щъыьэюя

ΑΒΓΔΕΖΗΘΙΚΛΜΝΞΟΠΡΣΤΥΦΧΨΩ
ΆΈΉΊΌΎΏ  
αβγδεζθιλμνξορςστυφχψω 
άέήίόΰώϊύϋ

Land Rover Light Land Rover Light

АБВГДЕЖЗИЙКЛМНОПРСТУФХЦ
ЧШЩЪЫЬЭЮЯ 
абвгдежзийклмнопрстуфхцчшщ
ъыьэюя

ΑΒΓΔΕΖΗΘΙΚΛΜΝΞΟΠΡΣΤΥΦΧΨΩ
ΆΈΉΊΌΎΏ  
αβγδεζθιλμνξορςστυφχψω 
άέήίόΰώϊύϋ
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Secondary Typeface
Latin

Avenir Heavy used for our product names in body copy, subtitles and to highlight a key message within body copy

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz
Avenir Medium used for body copy including legalese

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz
Avenir Light used for body copy including legalese

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz

Avenir Heavy sentence case can be  
used for our product names in body copy, 
subtitles and to highlight a key message 
within body copy.

Avenir Medium sentence case can be 
used for body copy including legalese 
where Avenir Light is not appropriate  
(e.g. on images when text requires extra 
standout).

Avenir Light sentence case can be  
used for body copy including legalese.

Download Avenir Latin alphabet 
The Avenir font can be purchased  
and downloaded from linotype.com

For body copy.

http://www.linotype.com
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Secondary Typeface
Greek and Cyrillic

We use Avenir Next for all Greek and 
Cyrillic markets. It comes in two weights, 
Medium and Light.

Avenir Next Medium sentence case can 
be used for subtitles and for highlighting 
our product names or key messages 
within body copy. Legalese can also be 
set in Avenir Next Medium but only when 
Avenir Light is not appropriate e.g. on 
images when text requires extra standout.

Avenir Next Light sentence case can be  
used for body copy including legalese. 

Download Avenir Next alphabet 
The Avenir Next font can be purchased  
and downloaded from linotype.com

Greek

Avenir Next Light Avenir Next Light

ΑΒΓΔΕΖΗΘΙΚΛΜΝΞΟΠΡΣΤΥΦΧΨ
Ω ΆΈΉΊΌΎΏ  
αβγδεζθιλμνξορςστυφχψω 
άέήίόΰώϊύϋ

АБВГДЕЖЗИЙКЛМНОПРСТУФ
ХЦЧШЩЪЫЬЭЮЯ 
абвгдежзийклмнопрстуфхцчш
щъыьэюя

Avenir Next Medium Avenir Next Medium

ΑΒΓΔΕΖΗΘΙΚΛΜΝΞΟΠΡΣΤΥΦΧΨ
Ω ΆΈΉΊΌΎΏ  
αβγδεζθιλμνξορςστυφχψω 
άέήίόΰώϊύϋ

АБВГДЕЖЗИЙКЛМНОПРСТУ
ФХЦЧШЩЪЫЬЭЮЯ 
абвгдежзийклмнопрстуфхцчш
щъыьэюя

Cyrillic

For body copy.

http://www.linotype.com
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Typeface for Digital and Internal Communications

For live copy within digital and all system-created internal communications.

Arial Bold

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz
Arial Regular

abcdefghijklmnopq
rstuvwxyz1234567890
abcdefghijklmnopqrstuvwxyz

Arial Bold can be used for titles and 
sub-titles and to highlight a key word 
within body copy.

Arial Regular is used for all body copy.
Arial is a universally available system font.
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Typeface Selection for Different Languages

The table on the right details our 
recommendations on font selection for 
markets that do not have our brand fonts in 
their alphabet.

These have been selected in order to 
conform with the Land Rover identity and 
achieve a consistent presentation in 
communications throughout the globe.

Language Typeface for Headline Typeface for Body Copy Typeface for On-screen

Arabic Frutiger 45 Light
Frutiger 55 Regular
Frutiger 65 Bold

Frutiger 45 Light
Frutiger 55 Regular
Frutiger 65 Bold

Arial Regular 
Arial Bold

Chinese Hiragino Sans W3 
Hiragino Sans W6

Hiragino Sans W3 
Hiragino Sans W6

Hiragino Sans W3 
Hiragino Sans W6

Korean HY Gothic Light
HY Gothic Medium
HY Gothic Bold

HY Gothic Light
HY Gothic Medium
HY Gothic Bold

Arial Regular 
Arial Bold

Hindi Devanagari Simplified Light
Devanagari Simplified Roman
Devanagari Simplified Bold

Devanagari Simplified Light
Devanagari Simplified Roman
Devanagari Simplified Bold

Devanagari Simplified Light
Devanagari Simplified Roman
Devanagari Simplified Bold

Thai Sirichana Light 
Sirichana Bold

Sirichana Light 
Sirichana Bold

Sirichana Light 
Sirichana Bold

Arabic Typefaces to Accompany Sans Serif Fonts

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص 

البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد 

Ahmed
Regular

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص 

البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق المثقوب 

Amer
Regular

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان 
المجترع تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع 

من سبائك الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة 

Andale Sans 
Regular

(page 1 of  3)

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك 

الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق 

Frutiger
45 Light

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك 

الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق 

Frutiger
55 Regular

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك 
الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من 

Frutiger
65 Bold

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان 
المجترع تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع 

من سبائك الرصاص البارد انواعا مختلفة من الحروف المنفصلة 

Frutiger
75 Black

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي تلبرت لانستن 
قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا مختلفة من الحروف المنفصلة 
بواسطة شريط من تاورق المثقوب وبعد حين  توصل لانسن والمهندس الكبير جون سلرز بانكروفت 

Frutiger
47 Light Condensed

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي تلبرت 
لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا مختلفة من 

الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد حين  توصل لانسن والمهندس 

Frutiger
57 Light Condensed

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي تلبرت 
لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا مختلفة 
من الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد حين  توصل لانسن 

Frutiger
67 Bold Condensed

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي 
تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا 
مختلفة من الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد حين  توصل 

Frutiger
77 Black Condensed

Arabic Typefaces to Accompany Sans Serif Fonts

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص 

البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد 

Ahmed
Regular

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص 

البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق المثقوب 

Amer
Regular

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان 
المجترع تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع 

من سبائك الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة 

Andale Sans 
Regular

(page 1 of  3)

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك 

الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق 

Frutiger
45 Light

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك 

الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من تاورق 

Frutiger
55 Regular

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع 
تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك 
الرصاص البارد انواعا مختلفة من الحروف المنفصلة بواسطة شريط من 

Frutiger
65 Bold

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان 
المجترع تالمريكي تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع 

من سبائك الرصاص البارد انواعا مختلفة من الحروف المنفصلة 

Frutiger
75 Black

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي تلبرت لانستن 
قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا مختلفة من الحروف المنفصلة 
بواسطة شريط من تاورق المثقوب وبعد حين  توصل لانسن والمهندس الكبير جون سلرز بانكروفت 

Frutiger
47 Light Condensed

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي تلبرت 
لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا مختلفة من 

الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد حين  توصل لانسن والمهندس 

Frutiger
57 Light Condensed

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي تلبرت 
لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا مختلفة 
من الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد حين  توصل لانسن 

Frutiger
67 Bold Condensed

في عام ١٨٩٧ وصل الي انجلترا انموذج مستحدث لالة جديدة كان المجترع تالمريكي 
تلبرت لانستن قد ابتكرها من قبل وهي الة تقطع من سبائك الرصاص البارد انواعا 
مختلفة من الحروف المنفصلة بواسطة شريط من تاورق المثقوب وبعد حين  توصل 

Frutiger
77 Black Condensed

Typeface Sample - Saral Devanagari (Hindi) 

Saral Roman

 इंै (अेंज़ी: England अेंज़ी उचारण: इं) ेट िटेन नामक टाप ूका दिणी
 भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन युनाइडेट
 िकंडम का सबसे बड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे और उर
 आयरलड भी संयु राजशाही म शािमल ह। यह यरूोप के उर पिम म अवित है जो
 मु भिूम से इंिश चैनल ारा पृथकीकृत ीप का अगं है। इसकी राजभाषा अेंज़ी है
 और यह िव के सबसे संप तथा शिशाली देशो ंम से एक है।इंड के इितहास म
 सबसे िणर्म काल उसका औपिनवेिशक युग है।

Saral Light

 इंै (अंेज़ी: England अंेज़ी उचारण: इं) ेट िटेन नामक टाप ूका दिणी
 भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन युनाइडेट
 िकंडम का सबसे बड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे और उर
 आयरलड भी संयु राजशाही म शािमल ह। यह यरूोप के उर पिम म अवित है
 जो मु भिूम से इंिश चैनल ारा पृथकीकृत ीप का अंग है। इसकी राजभाषा अंेज़ी
 है और यह िव के सबसे संप तथा शिशाली देशों म से एक है।इंड के इितहास म
 सबसे िणम काल उसका औपिनवेिशक युग है।

Saral Bold

 इंै (अंेज़ी: England अंेज़ी उचारण: इं) ेट िटेन नामक टापू का
 दिणी भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन
 युनाइडेट िकंडम का सबस ेबड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे
 और उर आयरलड भी संयु राजशाही म शािमल ह। यह यूरोप के उर पिम म
 अवित है जो मु भूिम स ेइंिश चैनल ारा पृथकीकृत ीप का अंग है। इसकी
 राजभाषा अंेज़ी है और यह िव के सबस ेसंप तथा शिशाली देशो ंम स ेएक
 है।इंड के इितहास म सबस ेिणर्म काल उसका औपिनविेशक युग है।

Typeface Sample - Saral Devanagari (Hindi) 

Saral Roman

 इंै (अेंज़ी: England अेंज़ी उचारण: इं) ेट िटेन नामक टाप ूका दिणी
 भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन युनाइडेट
 िकंडम का सबसे बड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे और उर
 आयरलड भी संयु राजशाही म शािमल ह। यह यरूोप के उर पिम म अवित है जो
 मु भिूम से इंिश चैनल ारा पृथकीकृत ीप का अगं है। इसकी राजभाषा अेंज़ी है
 और यह िव के सबसे संप तथा शिशाली देशो ंम से एक है।इंड के इितहास म
 सबसे िणर्म काल उसका औपिनवेिशक युग है।

Saral Light

 इंै (अंेज़ी: England अंेज़ी उचारण: इं) ेट िटेन नामक टाप ूका दिणी
 भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन युनाइडेट
 िकंडम का सबसे बड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे और उर
 आयरलड भी संयु राजशाही म शािमल ह। यह यरूोप के उर पिम म अवित है
 जो मु भिूम से इंिश चैनल ारा पृथकीकृत ीप का अंग है। इसकी राजभाषा अंेज़ी
 है और यह िव के सबसे संप तथा शिशाली देशों म से एक है।इंड के इितहास म
 सबसे िणम काल उसका औपिनवेिशक युग है।

Saral Bold

 इंै (अंेज़ी: England अंेज़ी उचारण: इं) ेट िटेन नामक टापू का
 दिणी भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन
 युनाइडेट िकंडम का सबस ेबड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे
 और उर आयरलड भी संयु राजशाही म शािमल ह। यह यूरोप के उर पिम म
 अवित है जो मु भूिम स ेइंिश चैनल ारा पृथकीकृत ीप का अंग है। इसकी
 राजभाषा अंेज़ी है और यह िव के सबस ेसंप तथा शिशाली देशो ंम स ेएक
 है।इंड के इितहास म सबस ेिणर्म काल उसका औपिनविेशक युग है।

Typeface Sample - Saral Devanagari (Hindi) 

Saral Roman

 इंै (अेंज़ी: England अेंज़ी उचारण: इं) ेट िटेन नामक टाप ूका दिणी
 भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन युनाइडेट
 िकंडम का सबसे बड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे और उर
 आयरलड भी संयु राजशाही म शािमल ह। यह यरूोप के उर पिम म अवित है जो
 मु भिूम से इंिश चैनल ारा पृथकीकृत ीप का अगं है। इसकी राजभाषा अेंज़ी है
 और यह िव के सबसे संप तथा शिशाली देशो ंम से एक है।इंड के इितहास म
 सबसे िणर्म काल उसका औपिनवेिशक युग है।

Saral Light

 इंै (अंेज़ी: England अंेज़ी उचारण: इं) ेट िटेन नामक टाप ूका दिणी
 भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन युनाइडेट
 िकंडम का सबसे बड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे और उर
 आयरलड भी संयु राजशाही म शािमल ह। यह यरूोप के उर पिम म अवित है
 जो मु भिूम से इंिश चैनल ारा पृथकीकृत ीप का अंग है। इसकी राजभाषा अंेज़ी
 है और यह िव के सबसे संप तथा शिशाली देशों म से एक है।इंड के इितहास म
 सबसे िणम काल उसका औपिनवेिशक युग है।

Saral Bold

 इंै (अंेज़ी: England अंेज़ी उचारण: इं) ेट िटेन नामक टापू का
 दिणी भाग है। इसका ेफल 50,331 वग मील है। यह संयु राजशाही यािन
 युनाइडेट िकंडम का सबस ेबड़ा िनवाचक देश है। इंड के अलावा ॉटलड, वे
 और उर आयरलड भी संयु राजशाही म शािमल ह। यह यूरोप के उर पिम म
 अवित है जो मु भूिम स ेइंिश चैनल ारा पृथकीकृत ीप का अंग है। इसकी
 राजभाषा अंेज़ी है और यह िव के सबस ेसंप तथा शिशाली देशो ंम स ेएक
 है।इंड के इितहास म सबस ेिणर्म काल उसका औपिनविेशक युग है।

Typeface Sample: Korean HY Gothic

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관

없이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Light

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관

없이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Medium

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관없

이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Bold

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관

없이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Extra

Typeface Sample: Korean HY Gothic

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관

없이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Light

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관

없이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Medium

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관없

이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Bold

유니코드에 대해 ? 어떤 플랫폼, 어떤 프로그램, 어떤 언어에도 상관

없이유니코드는 모든 문자에 대해 고유 번호를 제공합니다.

기본적으로 컴퓨터는 숫자만 처리합니다. 글자나 다른 문자에도 숫자

를 지정하여 저장합니다. 유니코드가 개발되기 전에는 이러한 숫자를 

지정하기 위해 수백 가지의 다른 기호화 시스템을 사용했습니다. 

HY Gothic Extra
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URL Naming Convention

URLs are set in Land Rover Bold, lower case, 
in white or indigo. The website address 
should not contain the prefix ‘www’ on any 
communication or in text, and is the 
preferred URL on all Tier 1 and Tier 2 
communications.

1

2

landrover.com

landrover.country
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Examples – Advertising

Print advertising – outdoor

headline GOES here  
landrover.com/defender

For more information on headline position  
and proportions please see pages 82 to 85.

Important note: The examples shown include finance information and legal disclaimers  
that are according to UK legislation. It is your responsibility to check for compliance with  
the relevant regulatory bodies in your market regarding this information.

From £299 per month
Take advantage of typical 0% APR
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
leo turpis, vulput nim ilis et alis euguerit augiam, convelenis cips usc 
ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat et 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

Dealer Name
Building Name, Street Name, City, County, Postcode, Country

01234 567 890  dealername.place.landrover.co.uk

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 
Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

PRODUCT NAME

Subhead here

On the Road Price £00,000

Customer Deposit £0,000

23 Monthly Payments £000

GMFV (Optional Final Payment) £00,000

Amount of Credit £00,000

Duration of Contract 24 months

Rate of Interest (Fixed) 0.00%

Total Amount Payable by Customer £00,000

Representative 0% APR

landrover.com/rangerover

Dealer advertising – Single page A4

Dealer URL
Avenir Heavy set in  
10pt on 9pt leading 
set in indigo 

Legalese
Avenir Medium set  
in 8pt on 9pt leading 
in black

Headline
Land Rover Bold 22pt  
on 22pt leading set  
in indigo or white

Subhead
Land Rover Light 22pt  
on 22pt leading set  
in indigo or white

Brand Space 
right-hand side, 
positioned here  
or at the top of  
the page, 5 grid 
squares wide 
(can be 1 grid 
square smaller or 
larger depending 
on the composition 
of the image).

Price and APR
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Specifications
Avenir Light  
8pt on 14pt 
leading set in  
indigo. The rules  
at the top and 
bottom of the 
specifications 
should be set to 
0.5mm in indigo. 
All other rules set 
to 0.25mm in 
indigo

Dealer address
Avenir Light set in 
8pt on 10pt 
leading set in 
indigo

CO2 information
Avenir Medium set  
in 10pt on 12pt 
leading in black

Body copy
Avenir Light  
10pt on 12pt 
leading set in 
indigo

Dealer name
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Dealer number
Avenir Light set  
in 13pt on 10pt 
leading set  
in indigo

Subhead
Avenir Heavy  
10pt on 14pt 
leading set in 
indigo 

Product name
Land Rover Bold 
13pt in indigo or 
white

landrover.com
HEADLINE HERE

Offi cial fuel consumption fi gures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. Drive responsibly on and off-road.

Land Rover Bold 463pt on 463pt leading set 
in indigo or white

URL Land Rover Bold 160pt on  
160 leading set in indigo or white
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Jo Slater,  
Colour and Materials Specialist

“Upholstered in beautiful leathers and veneers, with immaculate
metal finishing touches, the rear cabin really is a pleasure to spend
time in. There’s now more space, the rear bench seats have power
recline and there’s an independent climate control system. Rear
Executive Class Seating with two separate, individual leather seats
with massage functionality and a rear centre console can also
be chosen.”

Examples – Brochure and Digital Banner

Digital banner

Brochure spread

BEARUM ISIN EVERUM LAB INUM 
CERFERUNTIN RE COMMOS IPIS

CALL TO ACTION >>Land Rover Medium  
upper case set in indigo

Land Rover Bold  
upper case set in indigo

Avenir Light  
Sentence case set in indigo
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Presentation Title set in Arial Bold 
22pt Title Case on a 24pt Line Spacing 

Month Day Year set in Arial Regular 16pt 
Author Title set in Arial Regular 16pt 

Examples – Internal PowerPoint Template

PowerPoint opening slide 16x9 PowerPoint text slide 16x9

Arial Bold sentence case  
22pt on 24pt line spacing  
set in indigo

Arial Regular sentence case 
16pt on 22pt line spacing  
set in indigo

Arial Bold sentence case 
18pt on 22pt line spacing  
set in indigo

Arial Regular sentence case 
18pt on 22pt line spacing 
set in 60% black

Sub headings set in Arial 12pt bold 

Reduced body copy should be set in Arial 12pt with  
15pt line spacing. At volorum sinvelia por sita quodia 
quate vel id quae.  

To emphasise a word of phrase set the text in bold italics 
as shown in this sentence.  
Apellesecum cum soleste voluptatem et, untur accust 
harum ad quid millam quunt. 

Sub headings set in Arial 12pt bold  

Reduced body copy should be set in Arial 12pt with  
15pt line spacing. At volorum sinvelia por sita quodia 
quate vel id quae. Pienisc et erit quam erendi voluptatia 
sita ius. Apellesecum cum soleste voluptatem et, untur 
accust harum ad quid millam quunt. Pienisc et erit  
quam erendi. At volorum sinvelia por sita quodia quate 
vel id quae. Pienisc et erit quam erendi voluptatia sita.  

Sub headings set in Arial 12pt bold 

Reduced body copy should be set in Arial 12pt with  
15pt line spacing. At volorum sinvelia por sita quodia  
quate vel id quae.  

Sub headings set in Arial 12pt bold  
>  First line indent text is set in Arial 12pt with 15pt line 

spacing, set in Arial 12pt with 15pt line spacing 
>  First line indent text is set in Arial 12pt with 15pt line 

spacing, set in Arial 12pt with 15pt line spacing 
-  Second line indent is set in Arial 12pt with 15pt  

line spacing using the greater than arrow 
-  Second line indent is set in Arial 12pt with 15pt  

line spacing using the greater than arrow 
-  Second line indent is set in Arial 12pt with 15pt  

line spacing using the greater than arrow 

11/06/2013 Proprietary 6 

Text slide Arial 18pt bold on 22pt line spacing 
Sub title Arial 18pt regular 

Arial Bold sentence case 
12pt on 15pt line spacing 
set in indigo

Arial Regular sentence case 
12pt on 15pt line spacing set 
in indigo
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Richard Woolley,  
Land Rover Design  
Studio Director

 
 

 
 

“The signature clamshell bonnet, floating roof, deep imposing
grille and headlamp graphics have the familiar Range Rover
presence. Yet, a closer look reveals subtle differences; the new
silhouette is gently tapered and more curved giving the vehicle
a more streamlined, aerodynamic shape.”

Typography Do’s

landrover.com
ROAD RAGE? RISE ABOVE IT.

Offi cial fuel consumption fi gures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. Drive responsibly on and off-road.

Brochure spread – correct use of Avenir Light used for body copy.

Tier 1 advertising – correct use of Land Rover Bold in headline.

From £299 per month
Take advantage of typical 0% APR
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
leo turpis, vulput nim ilis et alis euguerit augiam, convelenis cips usc 
ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat et 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

Dealer Name
Building Name, Street Name, City, County, Postcode, Country

01234 567 890  dealername.place.landrover.co.uk

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 
Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

PRODUCT NAME

Subhead here

On the Road Price £00,000

Customer Deposit £0,000

23 Monthly Payments £000

GMFV (Optional Final Payment) £00,000

Amount of Credit £00,000

Duration of Contract 24 months

Rate of Interest (Fixed) 0.00%

Total Amount Payable by Customer £00,000

Representative 0% APR

landrover.com

Tier 3 advertising – correct hierarchy of information.
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Typography Don’ts

AVENIR BLACK
AVENIR BOOK
AVENIR HEAVY OBLIQUE 
AVENIR HEAVY OBLIQUE 
AVENIR HEAVY OBLIQUE

Don’t use Land Rover  
typeface for body copy.

Don’t use weights of Avenir other than 
Heavy, Medium or Light (and their Italics) 
or any other typeface.

Don’t stretch, distort or  
add effects to our typefaces.

HEADLINE HERE 
SUBHEALINE HERE

RANGE ROVER

landrover.com

Lorem ipsum dolor sit amet consectetur 
adipiscing elit utre hendrerit turpis et ligula 
porta ullamcorper. Quisque ut justoac metus 
interdum consectetur ac ut nibh.

Don’t use Avenir for headlines.

Take advantage of typical 0% APR
At representative 0% APR supporting body copy is set in 
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Morbi 
eget leo turpis, vulput nim ilis et alis euguerit augiam, convelenis 
cips usc ipsum.Tincipsustie dolessim vullaore tat volorihenit. Iquis 
modiat et, vulput nim ilis et alis euguerit augiam, convelenis cips 
usc ipsum.Tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

Dealer Name 
Dealer address line one goes here in 8pt. Dealer address line two goes here in 8pt

01986 4838858
dealername.place.landrover.co.uk

Subheader here

On the Road Price	
£00,000

Customer Deposit	
£00,000

23 Monthly Payments	
£000

GMFV (Optional Final Payment)	
£00,000

Amount of Credit	
£00,000

Duration of Contract	
24 months

Rate of Interest (Fixed)	
0.00%

HEADLINE TO GO HERE

CO2 and fuel consumption information to go here set in Avenir 10pt on 12pt leading.
Legalese set in 8pt on 9pt leading. Drive responsibly on and off-road. Pa et laborum, illabo. Obis eaquia explaut prae lacitatiur sit aut volupta 
sitiaecum quatest iorectis eum rerchillaut et, omnis ut liae repersperum senesci lluptatur? Quia nihitat. Obis eaquia denihic iistium quis 
aperrunt unt explaut prae lacitatiur sit aut volupta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum senesci lluptatur quia nihitat.
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Colour 
Introduction

Our colour palette is made up of our brand colour 
and the colours of the world in which we live.
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Overview

Land Rover Indigo Orange Ochre Sunshine Yellow

Beige Sky BlueGreen

Black

White

Silver

Core colour palette Content colour palette
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Core Colour Palette

Land Rover Indigo

Pantone 296C 
CMYK: 100, 58, 10, 80  
RGB: 3, 27, 52
HTML: 00173A

White
CMYK: 0, 0, 0, 0
RGB: 255, 255, 255b
HTML: ffffff

Pantone 877C 
CMYK: 0, 0, 0, 30  
RGB: 188, 190, 192
HTML: BCBEC0

Silver White

Black
CMYK: 0, 0, 0, 100
RGB: 35, 31, 32
HTML: 231f20

Black

Core colour palette 
Indigo is our key brand colour. It is used for 
typography, Brand Space and other graphic 
elements. It can be used with our functional 
colours of black, silver and white.
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Content Colour Palette

Orange Ochre Sunshine Yellow

Pantone 166C 
CMYK: 0, 78, 100, 0  
RGB: 224, 82, 6
HTML: E05206

Pantone 131C 
CMYK: 0, 32, 100, 0  
RGB: 232, 167, 19
HTML: E8A713

Pantone 1225C 
CMYK: 0, 6, 100, 9  
RGB: 237, 212, 0
HTML: EDD400

Beige Sky Blue* Green

Pantone 7502C 	
CMYK: 6, 14, 35, 7  
RGB: 211, 191, 150
HTML: D3BF96

Pantone 659C 	
CMYK: 59, 27, 0, 0  
RGB: 101, 159, 213
HTML: 659FD5

Pantone 349C 
CMYK: 91, 12, 92, 44  
RGB: 0, 105, 60
HTML: 00693C

Content colour palette
We have six supporting colours that make 
up our content palette. They are warm and 
natural colours that are both contemporary 
and from our heritage. 

The use of the content colour palette is 
limited. It is used as an accent colour within 
graphic devices and exclusively for graphs 
and charts within PowerPoint. Along with 
indigo, the content palette is used to make 
up the spectrum of colour in our 
photography (see page 60).

Digital usage
Sky Blue should be used within navigation 
to highlight where you are or where you 
have been. We call these location markers, 
and they will be used extensively  in 
website interfaces that have many menus 
and pages to click through.

Orange is used to highlight all active links 
within a website or web banner. These 
buttons, when clicked,  launch a 
completely new website. As such they are 
external-facing links.

* Green
To avoid conflict with our logo, green is 
used in photography only. Never use green 
for typography or graphic devices.
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Tints Exception – For Internal Charts and Diagrams Only

Tints of the core colour palette can be 
used to segment and differentiate parts of 
a chart, diagram or page. 

Tints can be used at 10% intervals between 
80% and 20%. Avoiding tints above 80% 
ensures our 100% colours remain distinct. 
Not using tints below 20% avoids colours 
that look too weak.

Tints of content colour palette are  
not to be used – except in PowerPoint 
graphs and tables.

Indigo

80%

70%

60%

50%

40%

30%

Black Silver

20%

Core colour palette tints
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Photographic Colour Spectrum

Orange Ochre Sunshine YellowGreen BeigeSky BlueIndigo

The colour and vibrancy in our communications 
comes mainly through our photography. To ensure  
a consistent tone within our photography that is 
recognisably Land Rover, select/shoot your imagery 
with our content colour palette in mind.

Your image does not have to contain all the colours 
within our colour palette but should fit within the 
spectrum shown below.  

Over saturation of one particular colour should also 
be avoided.

Please refer to page 65 for more guidance on 
photography style and content.  
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Application

Advertising

Content colour palette: 
1. Photography

Core colour palette: 
1. Typography
2. Logo and Brand Space

Brochure

Core colour palette:
1. Typography Content colour palette: 

1. Photography

Richard Woolley,  
Land Rover Design  
Studio Director

 
grille and headlamp graphics have the familiar Range Rover  
presence. Yet, a closer look reveals subtle di�erences; the new  
silhouette is gently tapered and more curved giving the vehicle  
a more streamlined, aerodynamic shape.”

705674_L405_REVEAL_LHD_MASTER.indd   5 07/09/2012   12:04
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Application

Website

Core colour palette: 
1. Logo and Brand Space
2. Typography

Digital banner advertising

Content colour palette: 
1. Photography
2. Graphic elements

Content colour palette: 
1. Photography
2. Graphic elements

Bearum isin everum lab inum 
Cerferuntin re commos ipis

CALL TO ACTION >>

Core colour palette: 
1. Logo and Brand Space
2. Typography
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Colour Do’s

Tier 1 advertising – correct use of colour in photography.

Website – correct use of colour in photography and graphic devices.
OfƂcial fuel consumption Ƃgures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx.

THE NEXT GENERATION 

RANGE ROVER
With wading depth to 900mm, the next generation Range Rover 
is the most reƂned and capable Land Rover ever.

landrover.com

29.11.2012  08:35    Twist 235  



64

Colour Don’ts

Don’t use any other core colour for type other than 
indigo and white (black can be used for legalese).

Don’t use multiple colours  
for any copy.

Don’t use colours outside the 
colour spectrum

Don’t use solid colours around imagery

HEADLINE GOES HERE
SUBHEAD GOES HERE
landrover.com

CO2 and fuel consumption information to go here set in avenir 10pt, the same size as the body copy.
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia denihic eaquia denihic ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum eaquia denihic ta sitiaecum quatesperum senesci senesci ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum senesci lluptatur?

ABOVE AND BEYOND

CO2 and fuel consumption information to go here set in avenir 10pt, the same size as the body copy.
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia denihic eaquia denihic ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum eaquia denihic ta sitiaecum quatesperum senesci senesci ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum senesci lluptatur?

ABOVE AND BEYOND

HEADLINE GOES HERE
SUBHEAD GOES HERE
landrover.com

CO2 and fuel consumption information to go here set in avenir 10pt, the same size as the body copy.
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia repersperum eaquia denihic ta situt liae repersperum senesci lluptatur?

ABOVE AND BEYOND

HEADLINE GOES HERE
SUBHEAD GOES HERE
landrover.com

CO2 and fuel consumption information to go here set in avenir 10pt, the same size as the body copy.
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia repersperum eaquia denihic ta situt liae repersperum senesci lluptatur?

2

STEP 1 CHOOSE YOUR ENGINE
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Photography 
Introduction

Rich stories come from our customers making 
more of their world with confidence. ‘Keeping it 
Real’ is the central belief at the heart of our 
photography.
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Be Iconic

Stylistic elements:

1.	 Create compositions that appear 
visually simple.

2.	O ffer scenarios with meaning  
to our customers.

3. 	Deliver impact and visual  
strength in the way we shoot. 

4. 	Showcase our iconic design  
by capturing our recognisable  
characteristics.

Unmistakably Land Rover
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Always Capable with Composure

Stylistic elements:

1.	 Tell stories of capability.

2.	Our products don’t always need to 
be centre stage.

3.	Demonstrate composure.

4. 	Dramatise our unique ability to 
tackle any terrain with absolute 
control.

Delivering a sense of calm 
however dramatic the situation
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Keep it Real

Stylistic elements:

1.	 The images should always appear 
to be created in camera, resist 
use of post-production.

2.	Use models empathic to the situation. 

3.	Dust and mud or showroom condition? 		
Think what’s natural for the scenario.

Always feel natural and authentic
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Capture our British Charm

Stylistic elements:

1.	 Never afraid to enjoy what we’re doing. 

2.	 Always modest and never brash.

3.	Expert doesn’t mean boring.

We take what we do seriously  
but not ourselves



70

Photography Don’ts

Don’t use ‘effects’ to create drama.

Don’t use over-contrasted images.

Don’t crop the car.

Don’t use black and white images.

Don’t use images with no  
complementary  contrast.

Don’t use images that are too dark.

Don’t use dull imagery.

Don’t use adjusted backgrounds.
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4

Photography Don’ts

Don’t position the vehicle across the fold in a double-page spread application.

Don’t position the vehicle within the clear 
space of the Brand Space. 

Don’t compromise the size of the vehicle.  
Present the vehicle at the best size and  
composition to create impact and drama. 
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Language
Introduction

We speak through our Brand Character of the Unruffled 
Hero. With understated confidence we’re always sure in 
what we say, and how we say it. Optimistic, human and 
not afraid to express our personality.
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Our Character

The Unruffled Hero has traits  
that inform how we speak:

– �We speak with confidence but  
are never arrogant

– We are positive but realistic

– �We use simple language and  
never over claim

– �We are inviting and approachable 
with a touch of British charm

Determined
 
Genuine
 
Courageous
 
Understated
 
Confident
 
Worldly
 
Poised
 
Composed
 
Charming
 
Passionate
 
Driven
 
Approachable
 
Hands-on
 
Hardworking
 
Grounded

We are We’re not

Ruthless
 
Insincere
 
Forceful
 
Passive
 
Arrogant
 
Aloof
 
Reticent
 
Cold
 
Cheesy
 
Obsessive
 
Selfish
 
Over-familiar
 
Controlling
 
Single-minded
 
Everyday
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Language – Content and Style

Our character gives us our tonality and personality.
The following guidance helps you think about the words
we use (the content) and the way we use them (the style).

Content Style

Quickly state the main benefit
 
Use features to support  
benefit claims 

 
Explain how our products  
help customers embrace life’s  
challenges

Use simple language 
 

 
Be confident yet understated
 
Vary sentence length for a  
more enjoyable read 

 
Be single-minded, talk about  
one thing at a time 

 
Be approachable but not  
too familiar
 
Use British charm and wit

Do DoDon’t Don’t

Don’t have general introductions

Don’t talk about features 
without explaining the benefits  
they bring 
 
Don’t talk about Land Rover 
more than the customer 
experience

Don’t use too many adjectives 
and adverbs or use technological 
terms, unless you have to 
 
Don’t sound boastful or arrogant 
 
Don’t overuse the subject/ 
verb/object sentence structure 
or make long statements 
 
Don’t talk about too many 
things in any one sentence/
paragraph 
 
Don’t be abrupt, over-
demonstrative or use slang 
 
Don’t make jokes
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Layout and Grid
Introduction

Our layout has been designed to create a sense of 
composure for our brand. The layout ensures the brand 
is always clearly presented and complements the 
content of our communications.

To enable consistency and structure in our layouts we 
have developed a grid system. The Land Rover grid 
ensures we are purposeful when we express ourselves. 
It keeps all elements in proportion and makes us 
consistent whichever channel we are in.
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Overview

Our grid system ensures the consistent, 
accurate and precise layout of our Brand 
Identity across all formats.

We have developed two grid systems, one 
for all print communications and one for all 
digital communications, that optimise 
branding and messaging.

Print communications grid.

Digital communications grid.
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Print Advertising Communications

Grid sizes for standard print communications

A Sizes 

Additional formats

US letter print advertising

24.7

31.9

A Sizes 

Additional formats

A4 Double-page print advertising

24 24

34

A Sizes 

Additional formats

A4 single-page print advertising

24

33.9

210 x 210mm brochure cover

24

A Sizes 

Additional formats

24

24

11.3

11.3

A Sizes 

Additional formats

Business card 

21

13.6

A4 leaflet cover1/3

A4 flyer1/3
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Large Print Formats

Grid sizes for standard large print formats

A Sizes 

Additional formats

A Sizes 

Additional formats
Large Formats

48 Sheet - 10%

96 Sheet - 10%

48

96

24

24

48 Sheet

96 Sheet

Large Formats

48 Sheet - 10%

96 Sheet - 10%

48

96

24

24

48 Sheet

96 Sheet

48-sheet advertisement

96-sheet advertisement

6-sheet advertisement

Pull-up banner

48

24

96

24

1224

30

36
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Digital Communications 

Grid sizes for standard digital formats

Website 1024 x 768 pixels grid

102.4

76.8

Animated  
digital banner 
160 x 600 pixels grid

16

60

Animated  
digital banner 
120 x 600 pixels grid

12

60
Animated  
digital banner  
120 x 240 pixels grid

12

24

18

Animated  
digital banner 
180 x 150 pixels grid

15

Animated digital banner  
468 x 60 pixels grid

46.8

6

Animated digital banner 
728 x 90 pixels grid

72.8

9

Website 800 x 600 pixels grid

80

60
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Print – Scaling the Grid for Exceptional Applications

When a format does not have a specified 
grid, take the A4 grid and scale it up or 
down to fit the longest length of the 
exceptional format. Then simply add or 
take away squares until the format is 
completely covered by grid squares.

This scaling mechanism can be applied to 
all formats, portrait or landscape. 
 
Always scale the grid from the corner or 
side that the Brand Space is on as this will 
ensure that the border around the logo is 
always made up of perfect squares.

Step 2.
When the grid snaps to, you may find 
that the grid is larger or smaller that the 
exceptional format height. As in this 
example, add more squares to fill the 
space, or take away squares if the grid 
exceeds the height. 

The corner opposite the Brand 
Space should have at least one 
full grid square aligned to the 
edge of the format. 

Step 3.
The grid is complete.

Step 1.
Scale down (in this example) the A4 grid 
until the longest length snaps to the 
longest length of the exceptional format.

Always scale the grid from the corner or 
side closest to where the Brand Space will 
be positioned. This ensures that the 
border around the logo is always made of 
perfect squares.

ABOVE AND BEYOND

ABOVE AND BEYOND

ABOVE AND BEYOND ABOVE AND BEYOND

Add grid squares in this space 
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Headline and Brand Space on Print Advertising Communications 

Headline position
There are three positions for headlines 
within outdoor and print advertising.  
This allows copy lines to work more 
effectively and sympathetically with 
photography (content).	  

The headline should always be positioned 
2 grid squares from the left edge of the 
page. The headline should be positioned  
2 grid squares from the top or the bottom 
of the page.  

Alignment with Brand Space 
When defining the position of the headline, 
think carefully about its relationship with 
the Brand Space and logo. Consider what 
you are saying and how the creative idea 
can be best conveyed.

All Land Rover advertising communications 
follow a simple layout rule:

1. �Headlines are always aligned  
to the left of the page.

2. �The visual which brings the story 
 to life is always central.

3. �The Brand Space is always locked  
to the right of the page.

headline GOES here  
landrover.com

headline GOES here  
landrover.com

headline GOES here  
landrover.com

Outdoor print advertising.

1

3

2

1

2

3

1 2 3
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Headline Size on Print Communications

All type sizes are proportionally related to  
the size of the Brand Space used. 

Headlines 
Most advertising will require a headline.  
A minimum and maximum size for 
headlines has been defined. Always set 
headlines in upper case within advertising.  
As a rule, smaller headlines work better in 
standard press advertising while large 
headline sizes are preferred on outdoor 
advertising such as billboards. Having a 
flexibility in headline size is useful when 
composing an advertisement.

Minimum height – single-page advertising
The minimum headline cap height is 12%  
of the height of the Brand Space. This is 
recommended for single-page print 
advertising. 

Maximum height – double-page and 
outdoor advertising
The maximum headline cap height is 15%  
of the height of the Brand Space in double-
page newspaper or magazine advertising. 

Leading
Always keep the leading the same as the  
type size. A headline within a single-page 
print advertisement will be 18pt type  
on 18pt leading. 

Minimum headline cap height
12% height of Brand Space

MINIMUM headline  
CAP HEIGHT

Single-page print tier 1 
Single brand message advertising.

Double-page print tier 1 
Single brand message advertising.

MINIMUM headline 
CAP HEIGHT IS 12% 
of THE HEIGHT OF 
THE Brand Space

MAXIMUM headline 
CAP HEIGHT IS 15% of 
THE HEIGHT OF THE 
Brand Space

Percentage of Brand Space

ABOVE AND BEYOND

ABOVE AND BEYOND

15%

12%

Maximum headline cap height
15% height of Brand Space

MAXIMUM  
headline 
CAP HEIGHT

15%

12%
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Headline – Product Name Execution

All type sizes are proportionally related to  
the size of the Brand Space used. 

A product name headline
Headlines that only contain the product name 
should be set like a normal headline in 
standard press advertising, i.e. no smaller that 
12% of the height of the Brand Space and no 
larger than 15% of the Brand height of the 
Brand Space.

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.

Double-page print tier 1  
Single product message advertising.

RANGE ROVER EVOQUE
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Vivamus sit amet ligula arcu. Curabitur volutpat volutpat nisi 
quis vulputate. Quisque faucibus mattis consectetur. Maecenas 
quis rhoncus justo. Nullam felis elit, ultrices porttitor consequat 
vitae, euismod vitae neque. 

landrover.com

Single-page print tier 1   
Single product message advertising.

RANGE ROVER EVOQUE
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Vivamus sit amet ligula arcu. Curabitur volutpat volutpat 
nisi quis vulputate. Quisque faucibus mattis consectetur. 
Maecenas quis rhoncus justo. Nullam felis elit, ultrices 
porttitor consequat vitae, euismod vitae neque. 

landrover.com

CO2 and fuel consumption information to go here set in Avenir 10pt. 
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia repersperum eaquia denihic ta bis eaquia repersperum

CO2 and fuel consumption information to go here set in Avenir 10pt. 
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia denihic eaquia denihic ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum eaquia denihic ta sitiaecum quatesperum senesci senesci ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum senesci lluptatur?

ABOVE AND BEYOND

ABOVE AND BEYOND

RANGE ROVER EVOQUE 12%

15%

12%

Minimum product name cap height
12% of the height of the Brand Space

RANGE ROVER EVOQUE 15%

Maximum product name cap height
15% of the height of the Brand Space

Percentage of Brand Space
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ABOVE AND BEYOND

ABOVE AND BEYOND

Headline – Out Door Billboard Advertising

All type sizes are proportionally related to  
the size of the Brand Space used. 

Impactful headlines 
Billboard viewing times are often short, and 
viewing distances can be large, so it is vital 
that headlines are larger and more impactful 
to capture attention and instantly convey an 
important message. Hence, headline sizes 
within out of home billboard advertising are 
different from standard press advertising. 

Minimum height
The minimum headline cap height is 17.5%  
of the height of the Brand Space.

Maximum height 
The maximum headline cap height is up to 
20% of the height of the Brand Space.

The size of headline will be dictated by the 
composition of the advertisement and the  
distance that the billboard will be viewed at. 
Headlines must always be clearly legible.  
As a general rule headlines should not be 
more than 10 words.

100% height of Brand Space

HEADLINE SIZE 20%

HEADLINE SIZE 17.5%

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.

48-sheet (6096 x 3048mm) billboard tier 1

6-Sheet (1200 x 1800mm) billboard tier 1

Minimum headline cap height
17.5% of the height of the Brand Space

Maximum headline cap height
20% of the height of the Brand Space

MAXIMUM headline CAP HEIGHT 
IS 20% of THE HEIGHT OF THE 
Brand Space

CO2 and fuel consumption information to go here set in Avenir 10pt. 
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia denihic eaquia denihic ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum eaquia denihic ta sitiaecum quatesperum senesci senesci ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum senesci lluptatur?

CO2 and fuel consumption utae ommo volum velit pereiciatia cum faccus diae eos denda dolupist.
Legalese lorem ipsum dolor sit amet. Drive responsibly on and off-road. Lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erat 
es quis sodales cursus velit ipsum venenatis orci a dignissim lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices dapibus. 

MINIMUM headline 
CAP HEIGHT IS 17.5% 
of THE HEIGHT OF 
THE Brand Space

17.5%

20%
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landrover.com

Product name

headLinE here  
Subhead on TWO  
lines et ipsum

Typesetting in Printed Press Communications

Headlines should be brief and impactful. Use  
a maximum of 10 words including Subhead.  
Key messaging should include the following but  
can be in a different order if necessary:

1  	Headline and URL – brand advertising
2  	Headline, Subhead, body copy and URL – 		

	 brand advertising 
3  	Product name and URL – product advertising 

 
Approved product name identifiers include:

–	D efender 
–	 Freelander 2 
–	D iscovery 4 
–	 Range Rover 
–	 Range Rover Sport 
–	 Range Rover Evoque

Do not include product specifications in  
product name identifiers.

4  	Product name, headline, body copy and URL –  
	 product advertising
5  	Product name, headline, Subhead and URL –  

	 product advertising
6  �	Product name, headline, Subhead,  

	body copy and URL – product advertising

When setting headlines in portrait advertising always 
ensure the text does not extend beyond the Brand 
Space clear space area. This is the maximum 
extension; most headlines will not need to extend  
so far.

The spacing between the headline or Subhead and 
URL is half a grid square, as shown in examples  
1, 3 and 5. There is a three-quarter grid square 
between the body copy and the URL, as shown in 
examples 2, 4 and 6. All text prints indigo or white. 

Please note: Do not use full stops or exclamation 
marks after a headline. However, if you need to use 
punctuation within a headline, do use a full stop.

1

2

3

5

6

headLinE here oN  
three lines Lorem  
ipsum amet sit
landrover.com

PRODUCT NAME
landrover.com

Product name

headLinE here  
Subhead on TWO  
lines Lorem ipsum
Lorem ipsum dolor sit amet consectetur adipiscing elit utre 
hendrerit turpis et ligula porta ullamcorper. Quisque ut justoac 
metus interdum consectetur ac ut nibh cum sociis ae natoque 
penatibus et magnis dis parturient montes nascetur ridicul 
us mus etiam arcu nisl faucibus.

landrover.com

headLinE here  
Subhead on TWO  
lines Lorem ipsum
Lorem ipsum dolor sit amet consectetur adipiscing elit utre 
hendrerit turpis et ligula porta ullamcorper. Quisque ut justoac 
metus interdum consectetur ac ut nibh cum sociis ae natoque 
penatibus et magnis dis parturient montes nascetur ridicul 
us mus etiam arcu nisl faucibus.

landrover.com

½ a grid square

½ a grid square

½ a grid square

½ a grid square

½ a grid square

½ a grid square

¾ of a grid square

PRODUCT NAME

headLinE here oN  
two lines Lorem
Lorem ipsum dolor sit amet consectetur adipiscing elit utre 
hendrerit turpis et ligula porta ullamcorper. Quisque ut justoac 
metus interdum consectetur ac ut nibh cum sociis ae natoque 
penatibus et magnis dis parturient montes nascetur ridicul 
us mus etiam arcu nisl faucibus.

landrover.com

4

¾ of a grid square

½ a grid square

½ a grid square

¾ of a grid square

½ a grid square
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Short Copy in Advertising

Always position body copy below the headline. 
The headline sits in the top left corner no closer than  
2 grid squares from the top and left of the page.

Headline and body copy column width should be  
no wider than 9 grid squares on a standard A4  
print advertisement. Within A3 advertising, column 
widths should be no wider than 11 grid squares.   

Ensure that there is half a grid square between  
the headline and the body copy. 

Body copy
Body copy should be concise and kept to a minimum. 
The body copy cap height is a minimum of 5% of the 
height of the Brand Space. In a standard A4 print 
advertisement set body copy in Avenir Light at 10pt 
on 12pt leading.  

URL
The URL should be the same size as the body copy  
but set in Land Rover Bold, sentence case. If no body 
copy is present then set the URL to a minimum 5% of 
the height of the Brand Space. In a standard A4 print 
advertisement the URL will be set in Land Rover Bold  
at 10pt on 12pt leading. 

Legalese
CO2 and fuel consumption information must be  
the same size as the secondary type (subhead or 
body copy). All legalese must be clearly legible.

Example of how the headline 
copy locks to the gird.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Vivamus sit amet ligula arcu. 
Curabitur volutpat volutpat nisi quis vulputate. 
Quisque faucibus mattis consectetur. Maecenas 
quis rhoncus justo. Denisci lignimus, cone id 
magnatiore veniet laut autatur. 

landrover.com

headline goes here  
Lorem ipsum Alia  
si ditatur Iberios

Double-page print advertising.

CO2 information to go here set in avenir 10pt, the same size as the body copy.
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia denihic eaquia denihic ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum eaquia denihic ta sitiaecum quatesperum senesci senesci ta sitiaecum quatest.

HEADLINE GOES HERE 
LOREM IPSUM ALIA 
SI DITATUR IBERIOS
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Vivamus sit amet ligula arcu. Curabitur volutpat volutpat 
nisi quis vulputate. Quisque faucibus mattis consectetur. 
Maecenas quis rhoncus justo. Nullam felis elit, ultrices 
porttitor consequat vitae, euismod vitae neque Aut dolore, 
ptatus prest laborem. Denisci lignimus, cone id magnatiore 
veniet laut autatur. 

landrover.com

Single-page print advertising.

CO2 and fuel consumption information to go here set in Avenir 10pt. 
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia repersperum eaquia denihic ta bis eaquia repersperum

CO2 and fuel consumption information to go here set in Avenir 10pt. 
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia denihic eaquia denihic ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum eaquia denihic ta sitiaecum quatesperum senesci senesci ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum senesci lluptatur?

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Vivamus sit amet ligula arcu. 
Curabitur volutpat volutpat nisi quis vulputate. 
Quisque faucibus mattis consectetur. Maecenas 
quis rhoncus justo. Denisci lignimus, cone id 
magnatiore veniet laut autatur. 

landrover.com

headline goes here  
Lorem ipsum Alia  
si ditatur Iberios

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.
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Long Copy Advertising – Exception

This application style is not recommended.
It is used only when there is large amounts of 
copy. When positioning imagery behind text 
always ensure the text remains legible.

1 column advertising

HEADLINE GOES HERE
SUBHEAD GOES HERE

Temporibus autem qsdam aut offi ciis debitis aut 
rerum necessitbus saepe eveniet ut et voluptates 
repudiandae sint et molestiae non recusand. 

At vero eos et accusamus et iusto odio dignissimos ducimus qui 
blanditiis praesentium voluptatum deleniti atque corrupti quos 
dolores et quas molestias excepturi sint occaecati cupiditate non 
provident, similique sunt in culpa qui offi cia desunt mollitia animi,
id est laborum et dolorum fuga. Et harum quidem rerm facilis est
et expedita distinctio.

Voluptatum praesentium deleniti 
Nam libero tempore, cum soluta nobis est eligendi optio cumque 
nihil impedit quo minus id quod maxime placeat facere possimus, 
omnis voluptas assumenda est, omnis dolor rependus. Temporibus 
autem quibusdam et aut offi ciis debitis aut rerum necessitatibus 
saepe eveniet ut et voluptates repudiandae sint et molestiae non 
recusandae. Itaque earum rerum hic tenetur a sapiente delectus, 
aut reiciendis voluptatibus maiues alias conquatur aut perferendis 
doloribus asperiores offi ciis debitis aut repellat.

Voluptatum praesentium deleniti 
At vero eos et accusamus et iusto odio dignissimos ducimus qui 
blanditiis praesentium voluptatum deleniti atque corrupti quos 
dolores et quas molestias excepturi sint occaecati cupiditate non 
provident, similiqe sunt in culpa qui offi cia deserunt mollitia animi,
id est laborum et dolorum fuga.

Et harum qudem rerum facilis est et expedita distinctio. Nam libero 
tempore, cum soluta nobis est eligendi optio cumque nihil impedit 
quo minus id quod maxime placeat facere possimus, omnis voluptas 
assunda et, omnis dolor harum qudem rerum facilis repellendus.

Necessitatibus saepe eveniet ut et voluptates repudiandae sint et 
molestiae non recusand. Itaque earum rerum hic tenetur a sapiente 
delectus, ut aut reiciendis voluptatibus maiores alias consequatur
aut perferendis doloribus asperiores repellat.
www.itaquehicadel.com

URL
Avenir Heavy 
10pt on 12pt 
leading set in 
indigo or white

Headline
Land Rover Bold is 12% of 
Brand Space set in indigo  
or white

Body copy  
subhead
Avenir Heavy 13pt 
on 15pt leading set 
in indigo or white

Body copy
Avenir Medium 
10pt on 12pt 
leading set in 
indigo or white

Introduction
Avenir Heavy  
13pt on 15pt 
leading set in 
indigo or white

Subhead
Land Rover Light 22pt  
on 22pt leading set in  
indigo or white

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.
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RANGE ROVER
SUBHEAD

Title and Body Copy Application – Brochure

Title on brochure covers should always be set in upper 
case and coloured indigo or white so it is clearly legible 
over imagery. The cap height should be no larger than 
20% of the height of the Brand Space.

Subheads should be set to 70% of the size of the  
headline. 

Body copy is set in Avenir light 18pt on 21pt leading.

Brochure cover Brochure spreads Header set in Avenir Light
6.5pt title case in indigo

Land Rover Bold 37pt
upper case set in indigo

Land Rover Light 26pt
upper case set in indigo

Land Rover Bold 7.5pt
Upper case set in white

Contents set in Land Rover Medium
14pt upper case in indigo

Page header set in Land Rover Medium
14pt Upper case in white

Header set in Avenir Medium
6.5pt title case in indigo

Land Rover Light 11pt 
sentence case in indigo

Avenir Heavy 11pt 
sentence case in indigo

Body copy set in Avenir light
9pt on 11pt leading in indigo

Step 1

Choose your engine

Select your preferred engine from 
a line-up of powerful and refined 
diesel and petrol engines.

Step 2

Choose your model

Compare the standard features on 
each model.

CONTENTS

Engines and Fuel Economy Page 2

Models Page 4

Colours Page 8

Wheels Page 14

Interiors Page 16

Optional Features Page 36

Key Features Page 42

Dimensions and Capabilities Page 46

Technical Specifications Page 47

Performance and Key Data Page 47

Accessories Page 48

Step 3

Choose your colour

Express your individual statement 
through a wide range of colours.

Step 4

Choose your wheels

Select from a range of wheel styles, 
each one designed to complement 
the bold exterior.

Step 5

Choose your interior

With a choice of carefully selected 
interior colours complemented 
by the finest real wood veneers, 
you can personalise your interior, 
making it uniquely your own.

Step 6

Choose your options

Choose additional options to 
tailor your vehicle to your personal 
requirements.

For more detailed information and to use the online vehicle con�gurator go to www.landrover.com

44

Surround Camera System

For a complete, all-round view, the latest surround camera system incorporating 
T-Junction view helps you see everything clearly on the full-colour Touch-screen. 
This system will also help you with towing as it includes trailer reverse park 
guidance and trailer hitch guidance.

Blind Spot Monitor and Closing Vehicle Sensing

Using sensors mounted on the sides and the rear bumper, these systems are 
designed to see what you might miss. When a vehicle enters a blind spot,  
a warning light will show in the corresponding door mirror.

Closing Vehicle Sensing scans a zone much further behind the vehicle, to help 
detect vehicles which are closing quickly from behind, and which could cause  
a threat during a lane change manoeuvre.

Powered Tailgate

The characteristic Range Rover split tailgate is now fully power operated.  
The upper tailgate can be opened remotely from the key fob or via a switch  
on the dash, or both gates can be independently operated using buttons on  
the tailgate, the key fob or from the driver’s seat. To help prevent accidents  
the power operation will stop when it detects an obstruction.

Reverse Traffic Detection

Using radar detectors in the rear of the vehicle the system is designed to warn 
you about potential collisions during reversing manoeuvres. The system can 
help detect a vehicle approaching from either side. When a target vehicle with 
a credible ‘time to collision’ is detected (a collision within three seconds or less), 
the system alerts the driver. Three warnings are given: an indicator lights up in the 
corresponding door mirror, an audible alert is sounded and a warning symbol is 
displayed on the camera screen.

Park Assist

Using sensors, Park Assist identifies parking spaces and helps you parallel park 
in tight spots. The screen prompts you to select reverse and then automatically 
steers you into place. You stay in control using the brake and graphics guide you 
though each manoeuvre.

Adaptive Cruise Control with Queue Assist

Adaptive Cruise Control (ACC) is an improved cruise control system that helps 
maintain a pre-set gap from the vehicle in front, even if it changes speed.

Queue Assist extends the ACC functionality. It is designed to allow the vehicle  
to come to a stop when it reaches a traffic queue.

KEY FEATURES

45

Dual View Touch-Screen

Dual View technology enables driver and front passenger to view completely 
independent display content via the Touch-screen, so the passenger can watch  
TV while the driver follows navigational instructions.

Climate Control and Park Heat

Choose three-zone climate control, with separate controls for driver, front 
passenger and rear seats.

The optional four-zone climate control helps give more control to rear passengers.

Remote Park Heat with Timed Climate enables you to pre-heat or cool the vehicle 
with remote control and seven-day timer.

Seat Comfort

The new massage seats feature five programmes and are available for driver  
and passenger.

Both front and rear seats have winged headrests and rear seat recline is standard 
on all vehicles. The centre seat can also be folded flat to optimise loadspace 
capacity (applicable to bench seat only).

Rear Executive Class Seating

Choose the Range Rover Vogue SE or Autobiography and you can select  
Rear Executive Class seating. The ultimate in comfort, these two individual 
seats feature memory, powered headrest, rear centre console armrest, cushion 
adjustments, massage seats and power recline. The individual seats are divided 
by an elegant console that houses the controls and an optional cool box.

Audio

The Meridian™ audio technology gives you stunning sound quality. The top of 
the range system features Meridian Signature Reference Audio with 29 speakers 
including subwoofer, and 3D surround sound.

Interior Mood Lighting

The clean, elegant lines and premium materials of the interior are enhanced 
by carefully detailed LED mood lighting that brings the cabin alive at night. 
Following the lines of the veneer surface of the centre console, the lighting offers 
ten colours which can be chosen to suit your taste and mood.

K
EY FEATU

R
ES
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Tier 1 Advertising – Single Brand Message

Land Rover communication promoting  
a single brand message.

A Tier 1 brand advertisement should 
include the headline, optional subhead 
and URL.

It is recommended that headlines double-
page advertising be set at 15% of the 
height of the Brand Space so they are 
instantly recognisable and legible. Within 
single-page advertising, headlines can be 
smaller and set to 12% of the height of the 
Brand Space to be more conversational.

Single-page print advertising

Brand Space 
right-hand side 5 grid squares wide  
(can be 1 grid square smaller or 
larger depending on the 
composition of the image).

HEADLINE HERE
SUBHEAD HERE ON 
landrover.com

CO2 and fuel consumption lorem ipsum dolor amet sim vel mostia sitate int odi consecae.
Legalese porectia perest dolupta de sequos. Drive responsibly on and off-road. Lorem ipsum dolor si consectetur adipiscing elit in faucibus erat
es quis sodales cursus velit ipsum venenatis orci a dignissim lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices dapibus. 

URL
Land Rover Bold 
10pt on 12pt 
leading set in 
indigo or white

Headline
Land Rover Bold 22pt 
on 22pt leading set in 
indigo or white

Subhead
Land Rover Light 22pt  
on 22pt leading  
set in indigo or white

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.
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Brand Space 
right-hand side 5 grid 
squares wide (can be 1 grid 
square smaller or larger 
depending on the 
composition of the image).

Tier 1 Advertising – Single Brand Message

Double-page print advertising

Headline
Land Rover Bold 27pt  
on 27pt leading set in 
indigo or white

Official fuel consumption figures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x                                      Combined x.x (xx.x) – x.x (xx.). CO emissions g/km: xxx – xxx. Drive responsibly on and off-road.

 

HEADLINE HERE
SUBHEAD HERE ON 
TWO LINES LOREM
landrover.comURL

Land Rover Bold 
10pt on 12pt 
leading set in 
indigo or white

Subhead
Land Rover Light 27pt  
on 27pt leading set in  
indigo or white

CO2 information
Avenir Medium 
set in 10pt on 12pt 
leading in black or 
white

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.
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Tier 1 Advertising – Single Product Message

Land Rover communication promoting  
a single product message.

A Tier 1 product advertisement should 
include the product name, headline, 
optional subhead, body copy, URL, CO2 
and fuel consumption figures and legalese.

It is recommended that headlines within 
outdoor advertising and double-page print 
advertising be set at 15% of the height of 
the Brand Space so they are instantly 
recognisable and legible. Within single- 
page advertising, headlines can be smaller 
and set to 12% of the height of the Brand 
Space to be more conversational.

Single-page print advertising

CO2 and fuel consumption venenatis orci a dignissim lorem ligula non velit.
Legalese lorem ipsum dolor amet. Drive responsibly on and off-road. Lorem ipsum dolor sit amet consectetu 
adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim lorem non velit. 
Aliquam vestibulum vehicula dolor tempores ultrices dapibus.

HEADLINE HERE ON THREE 
LINES LOREM IPSUM DOLOR 
SIT AMET CONSECTETUR

PRODUCT NAME

Lorem ipsum dolor sit amet consectetur adipiscing elit utre 
hendrerit turpis et ligula porta ullamcorper. Quisque ut justoac 
metus interdum consectetur ac ut nibh cum sociis ae natoque 
penatibus et magnis dis parturient montes nascetur ridicul
us mus etiam arcu nisl faucibus.

landrover.com/rangerover

Legalese
Avenir Medium set in 
8pt on 9pt leading in 
black or white

Brand Space 
right-hand side 5 grid squares wide 
(can be 1 grid square smaller or 
larger depending on the 
composition of the image).

URL
Land Rover Bold 
10pt on 12pt 
leading set in 
indigo or white

Body copy
Land Rover 
Medium 10pt on 
12pt leading set in 
indigo or white

CO2 information
Avenir Medium 
set in 10pt on 12pt 
leading in black or 
white

Headline
Land Rover Bold 22pt 
on 22pt leading set in 
indigo or white

Product name
Land Rover Bold 
13pt in indigo or 
white

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.
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Tier 1 Advertising – Single Product Message

CO2 and fuel consumption information to go here set in avenir 10pt on 12pt leading.
Legalese set in 8pt. Drive responsibly on and off-road. Obis eaquia denihic eaquia denihic ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum eaquia denihic ta sitiaecum quatesperum senesci senesci ta sitiaecum quatest eum rerchillaut et, omnis ut liae repersperum senesci lluptatur?

HEADLINE GOES HERE 
LOREM IPSUM ALIA 
SI DITATUR IBERIOS
Vere neque erfi ci publin Etrum prae rei is haes inverei 
ssoltiam acessilicae tum imo parideps, ac viverte mpritis ne 
maces sende conduci enatusu piciissedius la remo essa re. 

www.landrover.com

Double-page print advertising

Headline
Land Rover Bold 27pt  
on 27pt leading set  
in indigo or white

quis sodales cursus velit ipsum venenatis orci a dignissim lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tnce.

PRODUCT NAME

CO2 and fuel consumption lorem ipsum dolor sit amet amet sum dolor consectetur.
Legalese lorem ipsum dolor sit amet. Drive responsibly on and off-road. Lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates

HEADLINE HERE ON THREE 
LINES LOREM IPSUM DOLOR 
SIT AMET SUM
Lorem ipsum dolor sit amet consectetur adipiscing elit utre 
hendrerit turpis et ligula porta ullamcorper. Quisque ut justoac 
metus interdum consectetur ac ut nibh cum sociis ae natoque 
penatibus et magnis dis parturient montes nascetur ridicul
us mus etiam arcu nisl faucibus.

landrover.com/rangeroverURL
Land Rover Bold 
10pt on 12pt 
leading set in 
indigo or white

Body copy
Land Rover Bold 
10pt on 12pt 
leading set in 
indigo or white

Product Name
Land Rover Bold 
16pt in indigo or 
white

CO2 information
Avenir Medium 
set in 10pt on 12pt 
leading in black  
or white

Brand Space 
right-hand side 5 grid squares 
wide (can be 1 grid square 
smaller or larger depending on 
the composition of the image).

Legalese
Avenir Medium set in 
8pt on 8pt leading in 
black or whiteImportant note: The examples shown include finance 

information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.
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Tier 2 Advertising – Product with Price

CO2 information
Avenir Medium set  
in 10pt on 12pt 
leading in black

Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

PRODUCT NAME

From £00,000.00
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

landrover.com/rangerover

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 
Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

PRODUCT NAME

From £00,000.00
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

landrover.com/rangerover

Land Rover multi-message communication 
promoting a product or offer.

White area
These communications have a white  
text-area border at the bottom of the page 
to allow space for price, APR, body copy, 
specifications and legal information.  
The border height is one-third of the  
total page height.

Brand Space
The Brand Space is positioned 1 grid 
square above the border and to the right 
of the page.

Headline
Always position the headline in the top  
left corner, 2 grid squares from the left 
edge and the top of the page in large 
applications. In smaller applications the 
headline can be positioned 1 grid square 
from the left and top edge. Headline cap 
height should be set at 12% of the height 
of the Brand Space.

Legalese
CO2 and fuel consumption information is 
the same size as the body copy. Legalese 
should always be legible.

URL
Land Rover Bold 
10pt on 12pt 
leading set in 
indigo or white

Single-page print advertising

Legalese
Avenir medium set in 8pt 
on 9pt leading in black

Headline
Land Rover Bold 22pt  
on 22pt leading set  
in indigo or white

Subhead
Land Rover Light 22pt  
on 22pt leading set  
in indigo or white

Body copy
Land Rover Light 
10pt on 12pt 
leading set in 
indigo

Price proposition
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Product name
Land Rover Bold 
13pt in indigo or 
white

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.

Brand Space 
right-hand side, 
positioned here  
or at the top of  
the page, 5 grid 
squares wide 
(can be 1 grid 
square smaller or 
larger depending on 
the composition of 
the image).

White area
The white area should 
never be larger than 50% 
of the height of the 
communication.
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Tier 2 Advertising – Product with Price

(CO2 and fuel consumption information to go here set in Avenir 65 Medium, sentence case, 10pt on 12pt leading. 
quis sodales cursus velit ipsum venenatis orci a dignissim lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tnce.

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

PRODUCT NAME

Offi cial fuel consumption fi gures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x
Legalese lorem ipsum dolor sit amet. Drive responsibly on and off-road. Lorem ipsum dolor sit amet adipiscing elit in faucibus amet sum erates

From £00,000.00
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget leo turp
is vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum tincipsustie 
dolessim vullaore tat volorihenit lquis modiat et vulput nim ilis et alis euguerit 
augiam, convelenis cips usc ipsum tincipsustie dolessim vullaore tat volorihe
nit consectetur adipiscing elit morbi eget leo.

Call us today to book a test drive.

landrover.com/rangerover

Body copy
Land Rover Light 
10pt on 12pt 
leading set in 
indigo

Price proposition
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Double-page print advertising

CO2 information
Avenir Medium 
set in 10pt on 12pt 
leading in black

Legalese
Avenir Medium set in 8pt  
on 9pt leading in black

White area
The white area should never be larger 
than 50% of the height of the 
communication.

URL
Land Rover Bold 
10pt on 12pt 
leading set in 
indigo or white

Brand Space 
right-hand side, 
positioned here  
or at the top of  
the page, 5 grid 
squares wide 
(can be 1 grid 
square smaller or 
larger depending  
on the composition 
of the image).

Headline
Land Rover Bold 22pt  
on 22pt leading set  
in indigo or white

Subhead
Land Rover Light 22pt  
on 22pt leading set  
in indigo or white

Product name
Land Rover Bold 
13pt in indigo or 
white

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.
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Tier 3 Advertising – Dealer

Dealer owned multi-message 
communications relating to Land Rover 
products or services. 

White area
These communications have a white area at 
the bottom of the page to allow space for 
price, APR, body copy, specifications and legal 
information. The white area height is one-third 
of the total page height.

Brand Space
The Brand Space in this application is reduced 
to 4 grid squares to suit the proportion of the 
image area. It is positioned 1 grid square above 
the border, and can also be positioned top 
right depending on the image.

Headline
The headline is positioned in the top left 
corner, 2 grid squares from the left edge and 
the top of the page in large applications. In 
smaller applications the headline can be 
positioned 1 grid square from the left and top 
edge. Headline cap height should be  
a set at 12% of the height of the Brand Space.

APR information should be set 1.5 times larger 
than the surrounding body copy. The dealer 
name is always set to the same size as the APR 
information. 
 
Legalese
CO2 and fuel consumption information is the 
same size as the body copy. Legalese should 
always be legible.

From £299 per month
Take advantage of typical 0% APR
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
leo turpis, vulput nim ilis et alis euguerit augiam, convelenis cips usc 
ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat et 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

Dealer Name
Building Name, Street Name, City, County, Postcode, Country

01234 567 890  dealername.place.landrover.co.uk

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 
Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

PRODUCT NAME

Subhead here

On the Road Price £00,000

Customer Deposit £0,000

23 Monthly Payments £000

GMFV (Optional Final Payment) £00,000

Amount of Credit £00,000

Duration of Contract 24 months

Rate of Interest (Fixed) 0.00%

Total Amount Payable by Customer £00,000

Representative 0% APR

landrover.com/rangerover

From £299 per month
Take advantage of typical 0% APR
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
leo turpis, vulput nim ilis et alis euguerit augiam, convelenis cips usc 
ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat et 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

Dealer Name
Building Name, Street Name, City, County, Postcode, Country

01234 567 890  dealername.place.landrover.co.uk

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 
Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

HEADLINE HERE
SUBHEAD ON TWO
LINES LOREM IPSUM

PRODUCT NAME

Subhead here

On the Road Price £00,000

C stomer Deposit £0,000

23 Monthly Payments £000

GMFV (Optional Final Payment) £00,000

Amount of Credit £00,000

Duration of Contract 24 months

Rate of Interest (Fixed) 0.00%

Total Amount Payable by Customer £00,000

Representative 0% APR

landrover.com/rangerover

Dealer advertising – Single-page A4

Dealer URL
Avenir Heavy set in  
10pt on 9pt leading 
set in indigo 

Legalese
Avenir medium set  
in 8pt on 9pt leading 
in black

Headline
Land Rover Bold 22pt  
on 22pt leading set  
in indigo or white

Subhead
Land Rover Light 22pt  
on 22pt leading set  
in indigo or white

Brand Space 
right-hand side, positioned 
here or at the top of the 
page, 5 grid squares wide 
(can be 1 grid square smaller 
or larger depending on the 
composition of the image).

Price and APR
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Specifications
Avenir Light  
8pt on 14pt 
leading set in  
indigo. The rules  
at the top and 
bottom of the 
specifications 
should be set to 
0.5mm in indigo. 
All other rules set 
to 0.25mm in 
indigo

Dealer address
Avenir Light set  
in 8pt on 10pt 
leading set in 
indigo

CO2 information
Avenir Medium set  
in 10pt on 12pt 
leading in black

Body copy
Avenir Light  
10pt on 12pt 
leading set in 
indigo

Dealer name
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Dealer number
Avenir Light set  
in 13pt on 10pt 
leading set in 
indigo

Subhead
Avenir Heavy  
10pt on 14pt 
leading set in 
indigo 

Product name
Land Rover Bold 
13pt in indigo or 
white

Important note:  
The examples shown 
include finance 
information and legal 
disclaimers that are 
according to UK 
legislation. It is your 
responsibility to check 
for compliance with the 
relevant regulatory 
bodies in your market 
regarding this 
information.

White area
The white area 
should never be 
larger than 50% of 
the height of the 
communication.
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Tier 3 Advertising – Dealer

From £299 per month
Take advantage of typical 0% APR
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
leo turpis, vulput nim ilis et alis euguerit augiam, convelenis cips usc 
ipsum tincipsustie dolessim vullaore.

Call us today to book a test drive.

Dealer Name
Building Name, Street Name, City, County, Postcode, Country

01234 567 890  dealername.place.landrover.co.uk

Subhead here

On the Road Price £00,000

Customer Deposit £0,000

23 Monthly Payments £000

GMFV (Optional Final Payment) £00,000

Amount of Credit £00,000

Duration of Contract 24 months

Rate of Interest (Fixed) 0.00%

Total Amount Payable by Customer £00,000

Representative 0% APR

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM

PRODUCT NAME

landrover.com/rangerover

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit venenatis tempores ultrices nam dapibus tincidunt ipsum id hendrerit orci a dignissim lorem ligula non velit. 
Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. Suspendisse posuere semper nibh vel adipiscing elit in faucibus erates cursus velit venenatis.

Single-page A4

Specifications
Avenir Light  
8pt on 14pt 
leading set in  
indigo. The rules  
at the top and 
bottom of the 
specifications 
should be set to 
0.5mm in indigo. 
All other rules set 
to 0.25mm in 
indigo

Subhead
Avenir Heavy  
10pt on 14pt 
leading set in 
indigo

Dealer address
Avenir Light set  
in 8pt on 10pt 
leading set in 
indigo

CO2 information
Avenir Medium set  
in 10pt on 12pt 
leading in black

Body copy
Avenir Light  
10pt on 12pt 
leading set in 
indigo

Dealer name
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Dealer number
Avenir Light set  
in 13pt on 10pt 
leading set in 
indigo

Dealer URL
Avenir Heavy set in  
10pt on 9pt leading 
set in indigo 

Legalese
Avenir Medium set in 8pt 
on 9pt leading in black

Headline
Land Rover Bold 22pt  
text on 22pt leading set  
in indigo or white

Subhead
Land Rover Light 22pt  
on 22pt leading set  
in indigo or white

Price and APR
Avenir Heavy  
16pt on 20pt 
leading set in 
indigo

Product name
Land Rover Bold 
13pt in indigo or 
white

Important note: The examples shown include finance 
information and legal disclaimers that are according to UK 
legislation. It is your responsibility to check for compliance 
with the relevant regulatory bodies in your market regarding 
this information.

Brand Space 
right-hand side, positioned 
here or at the top of the 
page, 5 grid squares wide 
(can be 1 grid square smaller 
or larger depending on the 
composition of the image).

White area
The white area should never be 
larger than 50% of the height of 
the communication.
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Digital Advertising

Animated digital banner 
462 x 60 pixels

Animated digital banner 
120 x 240 pixels

Animated digital banner 
720 x 300 pixels

Animated digital banner 
336 × 280 pixels

Animated digital banner 
300 × 100 pixels

CALL TO ACTION >>

Bearum is 
in evum

Bearum isin everum lab inum 
Cerferuntin re commos ipis

CALL TO ACTION >>

Call To
ACTION >>

CALL TO ACTION >>

Headline  
Land Rover Bold, 
upper case,  
30 pixels on 28 
pixels leading

Headline  
Land Rover Bold, 
upper case,  
16 pixels

Headline  
The headline is set 
in Land Rover Bold, 
upper case, 30 
pixels on 28 pixels 
leading

Brand Space 
120 pixels

Brand Space 
100 pixels

Brand Space 
100 pixels

Brand Space 
100 pixels

Brand Space 
60 pixels

Call to action 
Land Rover Medium, 
upper case, 30 pixels

Call to action 
Land Rover Medium, 
upper case, 30 pixels

Call to action  
Land Rover Medium, 
upper case, 18 pixels Call to action  

Land Rover Medium, 
upper case, 18 pixels

Call to action  
Land Rover Medium, 
upper case, 30 pixels

Cid quelur even tisu

CALL TO ACTION >>
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Layout and Grid Don’ts

Don’t stretch the grid to create rectangles instead of squares.

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium

HEADLINE GOES HERE
SUBHEAD GOES HERE
landrover.com

 

 
 

   

ABOVE AND BEYOND

 

 

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium

HEADLINE GOES HERE
SUBHEAD GOES HERE
landrover.com

ABOVE AND BEYOND

Don’t create new grids for A-sizes.  
They have been designed to provide  
flexibility and too few squares will  
affect this.

 

 
 

   

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium

ABOVE AND BEYOND

landrover.com

HEADLINE GOES HERE 
SUBHEAD GOES HERE

PRODUCT NAME 

Don’t align grid on less than three sides.
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Communication Examples

We are one global brand and need to ensure we 
present ourselves consistently wherever we appear 
in the world. The following examples illustrate how 
we use our identity elements together across our
different types of communications.
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BRAND ESSENCEBUSINESS VISION PRODUCT STRATEGY DESIGN STRATEGY

TYPOGRAPHYBrand SpaceLOGO COLOUR

DIGITAL COMMUNICATIONSPRINT COMMUNICATIONS INTERNAL COMMUNICATIONS

1. BE ICONIC 3. KEEP IT REAL2. ALWAYS CAPABLE WITH COMPOSURE 4. CAPTURE OUR BRITISH CHARM

OUR VISUAL STYLE

BRAND FRAMEWORK

BRAND POSITIONING MODEL

OUR PURPOSE IS TO...
HELP PEOPLE MAKE MORE  

OF THEIR WORLD

WE STAND FOR... 
INNER STRENGTH

CREATIVE PLATFORM
EXTRAORDINARY STORIES

CHARACTER...
WE ARE AN UNRUFFLED HERO

OUR VISUAL STYLE PRINCIPLES

OUR CORE IDENTITY ELEMENTS

PHOTOGRAPHY LANGUAGE LAYOUT and GRID

COMMUNICATION EXAMPLES

Communication Examples
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Print Communications

Tier 3 Advertising
 
Dealer
Dealer owned multi-message 
communications relating to  
Land Rover products or services. 

Tier 1 Advertising
 
Brand
Wholly owned Land Rover 
communication promoting a  
single brand message.

Product
Wholly owned Land Rover 
communication promoting a  
single product message.

Tier 2 Advertising
 
Product with price
Wholly owned or originated  
Land Rover multi-message 
communication promoting  
a product or offer. 

Important note: The examples shown include  
finance information and legal disclaimers that are 
according to UK legislation. It is your responsibility  
to check for compliance with the relevant regulatory 
bodies in your market regarding this information. 

Please note the latest regulations that apply in  
your market regarding the way in which speed is 
communicated, both implicitly and explicitly. 

Please also be aware that in some markets there  
are restrictions regarding the off road environment  
in which a vehicle can be shown.

OfƂcial fuel consumption Ƃgures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x)  
– x.x (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. 

THE NEXT GENERATION 

RANGE ROVER

A bold evolution of an iconic design, the next 
generation Range Rover is the most reƂned and  
capable Land Rover ever.

landrover.com

21.12.2012  16:13    Twist 235  

JOB NAME:  RR_405_DPS_Brand_ALT_13MY CLIENT:  LandRover SIZE: 297x420
DATE: 20.08.12 PAGE: 1 CREATOR: Lee PROOF: 01 Final
CREATIVE TEAM: Brian/Lee  TALENT: Lee SENT: 20/08/12 TAG
AGENCY NO.:    WIP NO.:  501844_6001610
PUBLICATION(S):  Double Page MASTER
SPECIAL INSTRUCTIONS: 

Official fuel consumption figures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x                   (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. Drive responsibly on and off-road.

IT’S IN THE BLOOD
Many things have changed since the original 
Land Rover was first conceived in 1947, 
but despite 65 years of design and engineering  
our vehicles will always be Land Rover at heart.

landrover.com

From £00,000.00
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 
Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

landrover.com

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

RANGE ROVER EVOQUE

From £299 per month
Take advantage of typical 0% APR
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eg
et leo turpis vulput nim ilis et alis euguerit augiam, convele nis cips 
usc ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat 
et vulput nim ilis et alis euguerit augiam conv elenis cips usc 
ipsum tincipsustie dolessim.

Call us today to book a test drive.

CO2 and fuel consumption usc ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sod ales cursus velit ipsum lorem ligula non velit. Aliquam amet 
vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt. usc ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat et ilis et alis.

landrover.com

RANGE ROVER EVOQUE

HEADLINE HERE
SUBHEAD HERE

Subhead here

On the Road Price £00,000

Customer Deposit £0,000

23 Monthly Payments £000

GMFV (Optional Final Payment) £00,000

Amount of Credit £00,000

Duration of Contract 24 months

Rate of Interest (Fixed) 0.00%

Total Amount Payable by Customer £00,000

Representative 0% APRDealer Name
Building Name, Street Name, City, County, Postcode, Country
01234 567 890  dealername.place.landrover.co.uk



102

JOB NAME:  RR_405_DPS_Brand_ALT_13MY CLIENT:  LandRover SIZE: 297x420
DATE: 20.08.12 PAGE: 1 CREATOR: Lee PROOF: 01 Final
CREATIVE TEAM: Brian/Lee  TALENT: Lee SENT: 20/08/12 TAG
AGENCY NO.:    WIP NO.:  501844_6001610
PUBLICATION(S):  Double Page MASTER
SPECIAL INSTRUCTIONS: 

Official fuel consumption figures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x                   (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. Drive responsibly on and off-road.

IT’S IN THE BLOOD
Many things have changed since the original 
Land Rover was first conceived in 1947, 
but despite 65 years of design and engineering  
our vehicles will always be Land Rover at heart.

landrover.com

Tier 1 – Single Brand Message 

Double-page advertisement.
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Tier 1 – Single Product Message

OfƂcial fuel consumption Ƃgures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x)  
– x.x (xx.x), Combined x.x (xx.x) – x.x (xx.). CO2 emissions g/km: xxx – xxx. 

THE NEXT GENERATION 

RANGE ROVER

A bold evolution of an iconic design, the next 
generation Range Rover is the most reƂned and  
capable Land Rover ever.

landrover.com

21.12.2012  16:13    Twist 235  

Double-page advertisement. Single-page advertisement.
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Tier 2 – Product with Price

From £00,000.00
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget leo turp
is vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum tincipsustie 
dolessim vullaore tat volorihenit lquis modiat et vulput nim ilis et alis euguerit 
augiam, convelenis cips usc ipsum tincipsustie dolessim vullaore tat volorihe
nit consectetur adipiscing elit morbi eget leo.

Call us today to book a test drive.

Offi cial fuel consumption fi gures for the x in l/100km (mpg): Urban x.x (xx.x) – x.x (xx.x), Extra urban x.x (xx.x) – x.x
Legalese lorem ipsum dolor sit amet. Drive responsibly on and off-road. Lorem ipsum dolor sit amet adipiscing elit in faucibus amet sum erates

(CO2 and fuel consumption information to go here set in Avenir 65 Medium, sentence case, 10pt on 12pt leading. 
quis sodales cursus velit ipsum venenatis orci a dignissim lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tnce.

landrover.com

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

FREELANDER 2

From £00,000.00
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eget 
vulput nim ilis et alis euguerit augiam, convelenis cips usc ipsum 
tincipsustie dolessim vullaore tat volorihenit.

Call us today to book a test drive.

CO2 and fuel consumption lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum venenatis orci a dignissim 
lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet. 
Suspendisse posuere semper nibh vel sodales fusce elit turpis. Suspendisse posuere semper nibh velit turpis amet est dolor malesuadaes.

landrover.com

HEADLINE HERE
SUBHEAD ON TWO 
LINES LOREM IPSUM

RANGE ROVER EVOQUE

Double-page advertisement. Single-page advertisement.

Please note: includes APR Information
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From £299 per month
Take advantage of typical 0% APR
Lorem ipsum dolor sit amet, consectetur adipiscing elit morbi eg
et leo turpis vulput nim ilis et alis euguerit augiam, convele nis cips 
usc ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat 
et vulput nim ilis et alis euguerit augiam conv elenis cips usc 
ipsum tincipsustie dolessim.

Call us today to book a test drive.

CO2 and fuel consumption usc ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat.
Legalese lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sod ales cursus velit ipsum lorem ligula non velit. Aliquam amet 
vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt. usc ipsum tincipsustie dolessim vullaore tat volorihenit lquis modiat et ilis et alis.

landrover.com

RANGE ROVER EVOQUE

HEADLINE HERE
SUBHEAD HERE

Subhead here

On the Road Price £00,000

Customer Deposit £0,000

23 Monthly Payments £000

GMFV (Optional Final Payment) £00,000

Amount of Credit £00,000

Duration of Contract 24 months

Rate of Interest (Fixed) 0.00%

Total Amount Payable by Customer £00,000

Representative 0% APRDealer Name
Building Name, Street Name, City, County, Postcode, Country
01234 567 890  dealername.place.landrover.co.uk

Tier 3 – Dealer

Half-page advertisement (268 x 170mm).

Single-page advertisement.

Offi cial Fuel Consumption fi gures for The Freelander 2 range in MPG(L/100Km): Urban 32.5 (8.7) – 39.8 (7.1) 
Extra Urban 48.7 (5.8) – 52.3  (5.4 Combined 40.4 (7.0) – 47.1 (6.0) Co2 Emissions: 185 – 158 G/Km.
Legalese lorem ipsum dolor. Drive responsibly on and off-road. Lorem ipsum dolor sit amet consectetur adipiscing elit in faucibus erates quis sodales cursus velit ipsum orci a 
dignissim lorem ligula non velit. Aliquam vestibulum vehicula dolor tempores ultrices nam dapibus tincidunt ipsum id hendrerit metus convallis sit amet suspendisse posuere semper 
nibh vel sodales fusce elit turpis malesuadaes.example) and being in good condition.

From £000.00 per month
Take advantage of typical 0% APR
Enjoy advanced technologies such as Terrain Response® and Dynamic Stability Control 
in luxury and comfort. 2012 models feature selectable CommandShi! 

Call us today to book a test drive.

Dealer Name
Building Name, Street Name, City, County, Postcode, Country

01234 567 890  dealername.place.landrover.co.uk

Subhead here 

On the Road Price £22,995

Customer Deposit £6,410

36 Monthly Payments of £299

GMFV (Optional Final Payment) (Includes £295 fee) £8,423

Amount of Credit £16,585

Total Amount Payable by Customer £25,597

Duration of Contract  37 Months

Rate of Interest (Fixed)  6.17%

Representative 6.9% APR

HEADLINE HERE
SUBHEAD HERE
landrover.com

RANGE ROVER SPORT
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Long Copy Advertising – Exceptional

HEADLINE GOES HERE
SUBHEAD GOES HERE

Temporibus autem qsdam aut offi ciis debitis aut 
rerum necessitbus saepe eveniet ut et voluptates 
repudiandae sint et molestiae non recusand. 

At vero eos et accusamus et iusto odio dignissimos ducimus qui 
blanditiis praesentium voluptatum deleniti atque corrupti quos 
dolores et quas molestias excepturi sint occaecati cupiditate non 
provident, similique sunt in culpa qui offi cia desunt mollitia animi,
id est laborum et dolorum fuga. Et harum quidem rerm facilis est
et expedita distinctio.

Voluptatum praesentium deleniti 
Nam libero tempore, cum soluta nobis est eligendi optio cumque 
nihil impedit quo minus id quod maxime placeat facere possimus, 
omnis voluptas assumenda est, omnis dolor rependus. Temporibus 
autem quibusdam et aut offi ciis debitis aut rerum necessitatibus 
saepe eveniet ut et voluptates repudiandae sint et molestiae non 
recusandae. Itaque earum rerum hic tenetur a sapiente delectus, 
aut reiciendis voluptatibus maiues alias conquatur aut perferendis 
doloribus asperiores offi ciis debitis aut repellat.

Voluptatum praesentium deleniti 
At vero eos et accusamus et iusto odio dignissimos ducimus qui 
blanditiis praesentium voluptatum deleniti atque corrupti quos 
dolores et quas molestias excepturi sint occaecati cupiditate non 
provident, similiqe sunt in culpa qui offi cia deserunt mollitia animi,
id est laborum et dolorum fuga.

Et harum qudem rerum facilis est et expedita distinctio. Nam libero 
tempore, cum soluta nobis est eligendi optio cumque nihil impedit 
quo minus id quod maxime placeat facere possimus, omnis voluptas 
assunda et, omnis dolor harum qudem rerum facilis repellendus.

Necessitatibus saepe eveniet ut et voluptates repudiandae sint et 
molestiae non recusand. Itaque earum rerum hic tenetur a sapiente 
delectus, ut aut reiciendis voluptatibus maiores alias consequatur
aut perferendis doloribus asperiores repellat.

landrover.com

ABOVE AND BEYOND

Single column advertisement.
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Brochure

Range RoveR
A PREVIEW

705674_L405_REVEAL_LHD_MASTER.indd   2 07/09/2012   12:03

Brochure cover. Brochure introduction page copy.

Brochure spreads showing body copy.

Richard Woolley,  
Land Rover Design  
Studio Director

“The signature clamshell bonnet, floating roof, deep imposing  
grille and headlamp graphics have the familiar Range Rover  
presence. Yet, a closer look reveals subtle differences; the new  
silhouette is gently tapered and more curved giving the vehicle  
a more streamlined, aerodynamic shape.”

705674_L405_REVEAL_LHD_MASTER.indd   4 07/09/2012   12:04 705674_L405_REVEAL_LHD_MASTER.indd   5 07/09/2012   12:04

705674_L405_REVEAL_LHD_MASTER.indd   8 07/09/2012   12:04

“Upholstered in beautiful leathers and veneers, with immaculate 
metal finishing touches, the rear cabin really is a pleasure to spend 
time in. There’s now more space, the rear bench seats have power 
recline and there’s an independent climate control system. Rear  
Executive Class Seating with two separate, individual leather seats 
with massage functionality and a rear centre console can also  
be chosen.”

Jo Slater,  
Colour and Materials Specialist

705674_L405_REVEAL_LHD_MASTER.indd   9 07/09/2012   12:04
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Digital Communications

Animated digital banner  
advertising 300 x 250 pixels.

Animated digital banner  
advertising 250 x 300 pixels.

 
SEE HOW OUR 
STORY BEGAN >>Website
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Digital Communications

Mobile website

Website on tablet
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Internal PowerPoint Template
16x9

Text slide Arial 18pt bold on 22pt line spacing 
Sub title Arial 18pt regular 

11/06/2013 Proprietary 5 

Subheadings set in Arial 16pt bold 
Standard text should be set in Arial 16pt with 19pt line spacing. At por volorum sinvelia 
por sita quodia quate vel id quae. 
>  First line indent text is set in Arial 16pt with 19pt line spacing 

-  Second line indent is set in Arial 16pt with 19pt line spacing using the 
greater than arrow. Second line indent is set in Arial 16pt with 19pt line spacing 

-  Second line indent is set in Arial 16pt with 19pt line spacing  

Subheadings set in Arial 16pt bold 
>  First line indent text is set in Arial 16pt with 19pt line spacing 

-  Second line indent is set in Arial 16pt with 19pt line spacing using the  
greater than arrow. Second line indent is set in Arial 16pt with 19pt line spacing 

-  Second line indent is set in Arial 16pt with 19pt line spacing 

Cover slide

Presentation Title set in Arial Bold 
22pt Title Case on a 24pt Line Spacing 

Month Day Year set in Arial Regular 16pt 
Author Title set in Arial Regular 16pt 

Text slide

Divider slide

11/06/2013 Proprietary 2 

Divider Title set in Arial Bold 22pt 
Title Case on a 24pt Line Spacing 1. 

11/06/2013 Proprietary 4 

Text slide Arial 18pt bold on 22pt line spacing 
Sub title Arial 18pt regular 

Lorem Ipsum em cus apis 04 Lorem Ipsum em cus apis 34 

Lorem Ipsum em cus apis 07 Lorem Ipsum em cus apis 40 

Lorem Ipsum em cus apis 08 Lorem Ipsum em cus apis 42 

Lorem Ipsum em cus apis lorem 09 Lorem Ipsum em cus apis lorem 45 

Ipsum em cus apis 12 Ipsum em cus apis 48 

Lorem Ipsum em cus apis 18 Lorem Ipsum em cus apis 50 

Lorem Ipsum em cus apis 21 Lorem Ipsum em cus apis 52 

Lorem Ipsum em cus apis 23 Lorem Ipsum em cus apis 56 

Lorem Ipsum em cus apis 28 Lorem Ipsum em cus apis 60 

Contents slide

Table slide

11/06/2013 Proprietary 7 

Text slide Arial 18pt bold on 22pt line spacing 
Sub title Arial 18pt regular 
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46% 

22% 
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10% 

7% 

Indigo 

80% Indigo 

50% Black 

40% Indigo 

Silver 

Multiple chart and graph slide

11/06/2013 Proprietary 9 

Text slide Arial 18pt bold on 22pt line spacing 
Sub title Arial 18pt regular 

Heading Heading Heading Heading 
Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum 
Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum 
Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum 
Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum 
Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum 
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Land Rover Stationery
Overview

Compliments slip

Person’s Name
Job Title

Land Rover 
Building Name, Street Name, City, County, Postcode, Country
T +44 (0)1234 567 890  F +44 (0)1234 567 891  M +44 (0)1234 567 892 
name@landrover.com

landrover.com

Letterhead

Land Rover
Address Line One
Address Line Two
Telephone Number
Fax Number

landrover.comJaguar Land Rover Limited Registered O�  ce: Abbey Road, Whitley, Coventry CV3 4LF. 
Registered in England No: 1672070.

Business card front and back

Land Rover
Address Line One
Address Line Two
Telephone Number
Fax Number

landrover.comJaguar Land Rover Limited Registered O�  ce: Abbey Road, Whitley, Coventry CV3 4LF. 
Registered in England No: 1672070.

landrover.com

Lorem ipsum dolor sit amet consectetur adipiscing elit es vestibulum eros tortor luctus a sollic 
itudin nones hendarerit id sapien. Quisque pulvinar scelerisque arcu ut dictumur quam tempus  
et Praes ents nisl leo a rhoncus commodo scelerisques vel sempers vitae risus. Etiam elit aircu 
commodo eget hendrerit quis varius nec mi. Morbi dictum nulla eget vulputate gravida, lorem  
erat egestas tellusquis interdum lorem lectus et ante. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue fermentum 
cursus morbi blandit enim nec leo varius molestie.

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Lorem ipsum dolor sit amet consectetur adipiscing elit es vestibulum eros tortor luctus a sollicitudin 
nones hendarerit id sapien. Quisque pulvinar scelerisque arcu ut dictumur quam tempus et. Praes 
ents nisl leo a rhoncus commodo scelerisques vel sempers vitae risus. Etiam elit aircu commodo 
eget hendrerit quis varius nec mi. Morbi dictum nulla eget vulputate gravida, lorem erat egestas 
tellusquis interdum lorem lectus et ante. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue fermentum 
cursus morbi blandit enim nec leo varius molestie.

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue  
fermentum cursus morbie.
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Land Rover Stationery
Specifications

Contact details 
Avenir Light 7pt  
on 8.5pt leading set 
in indigo 

Person’s Name
Job Title

Land Rover 
Address Line 1, Address Line 2, Postcode, Country
T +44 (0)1234 567 890  F +44 (0)1234 567 891  M +44 (0)1234 567 892 
name@landrover.com

Name Surname
Address Line 1
Address Line 2
Post Code

13 June 2013

Dear Mr Surname, 

Lorem ipsum dolor sit amet consectetur adipiscing elit es vestibulum eros tortor luctus a 
sollicitudin nones hendarerit id sapien. Quisque pulvinar scelerisque arcu ut dictumur quam 
tempus et. Praes ents nisl leo a rhoncus commodo scelerisques vel sempers vitae risus. Etiam 
elit aircu commodo eget hendrerit quis varius nec mi. Morbi dictum nulla eget vulputate gravida, 
lorem erat egestas tellusquis interdum lorem lectus et ante. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue 
conse ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, 
ipsumdui viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis 
ultricies com modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi. 

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper 
risus. Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute 
faucibus velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. 
Sed molestie massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis 
augue fermentum cursus morbi blandit enim nec leo varius molestie. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue 
conse ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, 
ipsumdui viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis 
ultricies com modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi. 

Yours sincerely, 

Name Here

landrover.comJaguar Land Rover Limited Registered O�  ce: Abbey Road, Whitley, Coventry CV3 4LF. 
Registered in England No: 1672070.

Land Rover
Address Line One
Address Line Two
Telephone Number
Fax Number

landrover.comJaguar Land Rover Limited Registered O�  ce: Abbey Road, Whitley, Coventry CV3 4LF. 
Registered in England No: 1672070.

Land Rover
Address Line One
Address Line Two
Telephone Number
Fax Number

Letterhead Compliments slip

Royal Warrants 
Ensure the latest 
version of the 
letterhead is used 
containing the new 
Royal Warrants. 
These are vertically 
and horizontally 
aligned to the 
letterhead margin. 
The crests of the 
Royal Warrants are 
14mm high and align 
with the bottom of 
the word ‘Rover’ in 
the Land Rover 
Logo. 
 
Address
Arial Regular 10pt  
on 12pt leading set 
in black 
 
Letter content 
Arial Regular 10pt on 
12pt leading set in 
black 
 
Registration details
Avenir Light 6pt  
on 7pt leading set  
in indigo. From 1 
January 2013 the 
new registered 
company address 
that should appear 
on corporate 
stationery: Jaguar 
Land Rover Limited 
Registered Office: 
Abbey Road, 
Whitley, Coventry 
CV3 4LF.

URL
Avenir Heavy 8pt  
set in indigo

URL
Avenir Heavy 8pt  
set in indigo

Business card front

Business card back

Land Rover address
Avenir Light 8pt on 
10pt leading set  
in indigo 

See letterhead for details

Land Rover address
Avenir Light 8pt on 
10pt leading set  
in indigo 

Land Rover name
Avenir Medium 8pt  
on 10pt leading  
set in indigo 

Land Rover name
Avenir Medium 8pt  
on 10pt leading  
set in indigo 

Name
Avenir Medium  
9pt set in  
indigo  

Land Rover name
Avenir Medium  
7pt set in  
Indigo

landrover.com

URL
Avenir Heavy 7pt  
set in white

Royal Warrants  
The crests of the 
Royal Warrants are  
14mm high

For corporate stationery please use the automated templates available on the Land Rover HUB. 
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Land Rover Stationery
Business Card with Royal Warrants

Person’s Name
Job Title

Land Rover 
Address Line 1, Address Line 2, Postcode, Country
T +44 (0)1234 567 890  F +44 (0)1234 567 891  M +44 (0)1234 567 892 
name@landrover.com

Front

landrover.com landrover.com

Recommended version

Back – primary option
For corporate business cards. Indigo background  
with white Royal Warrants reversed out.

Back – secondary option 
White background with indigo Royal Warrants (for instances 
where print limitations prevent the primary option).
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Land Rover Stationery
Business Card without Royal Warrants

Front

landrover.com

Person’s Name

Postcode, Country name@landrover.com

Back – without Royal Warrants
If the usage of Royal Warrants is not relevant to your region.

Back – if dual language is required

Person’s Name
Job Title

Land Rover  
Address Line 1, Address Line 2, Postcode, Country
T +44 (0)12 3456 7890  F +44 (0)12 3456 7891  M +44 (0)1234 567 892 
name@landrover.com
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Dealer Stationery
Overview

landrover.com

Dealer/Importer Name
Building Name, Street Name  
City, County, Postcode, Country
T +44 (0)12 3456 7890
F +44 (0)12 3456 7891
www.name.co.uk

Registered office Brighton Road, Coulsdon, Surrey  CR5 3EA, England. Registered in England and Wales number 0000000

Compliments slip

Benjamin Robertson
Land Rover Design Director and Chief Creative 

Harwoods Land Rover Croydon  
Smitham Garage, Brighton Road, Coulsdon, Surrey, CR5 3EA
T +44 (0)12 3456 7890  F +44 (0)12 3456 7891  M +44 (0)1234 567 892 
salesmanager@landrover-croydon.co.uk

croydon.landrover.co.uk
landrover.com

Letterhead Letterhead continuation page

landrover.com

Name Surname
Address Line 1
Address Line 2
Post Code

13 June 2012

Dear Mr Surname,

Lorem ipsum dolor sit amet consectetur adipiscing elit es vestibulum eros tortor luctus a sollicitudin 
nones hendarerit id sapien. Quisque pulvinar scelerisque arcu ut dictumur quam tempus et. Praes 
ents nisl leo a rhoncus commodo scelerisques vel sempers vitae risus. Etiam elit aircu commodo 
eget hendrerit quis varius nec mi. Morbi dictum nulla eget vulputate gravida, lorem erat egestas 
tellusquis interdum lorem lectus et ante. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue fermentum 
cursus morbi blandit enim nec leo varius molestie.

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Yours sincerely,

Name Here

Registered office Brighton Road, Coulsdon, Surrey  CR5 3EA, England. Registered in England and Wales number 0000000

Harwoods Land Rover Croydon
Smitham Garage, Brighton Road 
Coulsdon, Surrey, CR5 3E
T +44 (0)12 3456 7890
F +44 (0)12 3456 7891
www.croydon.landrover.co.uk

landrover.com

Lorem ipsum dolor sit amet consectetur adipiscing elit es vestibulum eros tortor luctus a sollic 
itudin nones hendarerit id sapien. Quisque pulvinar scelerisque arcu ut dictumur quam tempus  
et Praes ents nisl leo a rhoncus commodo scelerisques vel sempers vitae risus. Etiam elit aircu 
commodo eget hendrerit quis varius nec mi. Morbi dictum nulla eget vulputate gravida, lorem  
erat egestas tellusquis interdum lorem lectus et ante. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue fermentum 
cursus morbi blandit enim nec leo varius molestie.

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Lorem ipsum dolor sit amet consectetur adipiscing elit es vestibulum eros tortor luctus a sollicitudin 
nones hendarerit id sapien. Quisque pulvinar scelerisque arcu ut dictumur quam tempus et. Praes 
ents nisl leo a rhoncus commodo scelerisques vel sempers vitae risus. Etiam elit aircu commodo 
eget hendrerit quis varius nec mi. Morbi dictum nulla eget vulputate gravida, lorem erat egestas 
tellusquis interdum lorem lectus et ante. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue fermentum 
cursus morbi blandit enim nec leo varius molestie.

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue  
fermentum cursus morbie.

Business card front and back
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Dealer Stationery
Specifications

Benjamin Robertson
Land Rover Design Director and Chief Creative 

Harwoods Land Rover Croydon  
Smitham Garage, Brighton Road, Coulsdon, Surrey, CR5 3EA
T +44 (0)12 3456 7890  F +44 (0)12 3456 7891  M +44 (0)1234 567 892 
salesmanager@landrover-croydon.co.uk

Dealer/Importer Name
Building Name, Street Name  
City, County, Postcode, Country
T +44 (0)12 3456 7890
F +44 (0)12 3456 7891
www.name.co.uk

landrover.comRegistered office Street Name, City, County, Postcode, Country. Registered in England and Wales number 0000000

Name Surname
Address Line 1
Address Line 2
Post Code

13 June 2012

Dear Mr Surname,

Lorem ipsum dolor sit amet consectetur adipiscing elit es vestibulum eros tortor luctus a sollicitudin 
nones hendarerit id sapien. Quisque pulvinar scelerisque arcu ut dictumur quam tempus et. Praes 
ents nisl leo a rhoncus commodo scelerisques vel sempers vitae risus. Etiam elit aircu commodo 
eget hendrerit quis varius nec mi. Morbi dictum nulla eget vulputate gravida, lorem erat egestas 
tellusquis interdum lorem lectus et ante. 

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Aliquam erat volutpates doneces erat turpis aliquam eu mollis sit amet tincidunt ullamcorper risus. 
Mauris a lobortis arcu eu neque condimentum commodo mattis lectus dapibus nam ute faucibus 
velit. Nam nulla ligula, dignissim blandit semper faucibus, are consectetur nec dolor. Sed molestie 
massa ac felis a consectet urtristique purus ultriciesestibulum interdum leo quis augue fermentum 
cursus morbi blandit enim nec leo varius molestie.

Donec id lectus in dolor dignissim cursus. Nam eleifend blandit dignissim proines congue conse 
ctetur ante, sed porta dolor porttitor non. Phasellus viverraodio eget commodo faucibus, ipsumdui 
viverra neque, venenatis molestie felis enim at sapien duis a enim este donec sagittis ultricies com 
modo. Etiam elit aircu commodo eget hendrerit quis varius nec mi.

Yours sincerely,

Name Here

Letterhead/Letterhead continuation page*

* Continuation page contains Brand Space only

Address
Arial Regular 10pt 
on 12pt leading set 
in black  

Letter content
Arial Regular 10pt 
on 12pt leading set 
in black 

Land Rover address
Avenir Light 8pt on 
10pt leading set  
in indigo 

Dealer name
Avenir Medium 8pt  
on 10pt leading  
set in indigo 

Registration details
Avenir Light 6pt 
on 7pt leading set  
in indigo URL

Avenir Heavy 8pt  
set in indigo

Business card front

croydon.landrover.co.uk
landrover.com

Business card back

Name
Avenir Medium  
9pt set in  
indigo  

Dealer name
Avenir Medium  
7pt set in Indigo

Position and 
contact details 
Avenir Light 7pt  
on 8.5pt leading  
set in indigo 

URL
Avenir Heavy 7pt  
on 8pt leading 
set in white



117

Dealer Stationery 
Business Cards

Benjamin Robertson
Land Rover Design Director and Chief Creative 

Harwoods Land Rover Croydon  
Smitham Garage, Brighton Road, Coulsdon, Surrey, CR5 3EA
T +44 (0)12 3456 7890  F +44 (0)12 3456 7891  M +44 (0)1234 567 892 
salesmanager@landrover-croydon.co.uk

croydon.landrover.co.uk
landrover.com

Front Back
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Addendum
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Royal Warrants

Jaguar Land Rover Limited has permission  
to use three Royal Warrants, as shown. 
These can be displayed on Land Rover 
brand communications from Jaguar Land 
Rover Limited companies only. In all cases, 
dealers may only use the equities if they 
have specifically been awarded them.

3D Royal Warrants

Full colour

Indigo on white

Black on white

White on indigo

White on black

Figure 1. 3D Royal Warrants.

Figure 2. 2D Royal Warrants on White, Deep indigo and Black backgrounds.

Figure 1. 3D Royal Warrants.

Figure 2. 2D Royal Warrants on White, Deep indigo and Black backgrounds.

2D Royal Warrants
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Royal Warrants 
Sizes

Minimum sizes
Both the 3D and 2D Royal Warrants have  
a set minimum width of 31.5mm. These 
have been determined primarily to ensure 
maximum clarity and legibility at  
small sizes.

Clear space 
To ensure prominence and legibility, the 
Royal Warrants are always surrounded by 
an area of clear space which remains free 
from other elements, such as type  
and imagery.

Minimum size – 31.5mm wide

Minimum clear space

0.5X 

X 

0.5X 

0.5X 0.5X 
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Royal Warrants
Application

Compliments slip

Person’s Name
Job Title

Land Rover 
Building Name, Street Name, City, County, Postcode, Country
T +44 (0)1234 567 890  F +44 (0)1234 567 891  M +44 (0)1234 567 892 
name@landrover.com

landrover.com

Letterhead

Land Rover
Address Line One
Address Line Two
Telephone Number
Fax Number

landrover.comJaguar Land Rover Limited Registered O�  ce: Abbey Road, Whitley, Coventry CV3 4LF. 
Registered in England No: 1672070.

Business card front and back

Land Rover
Address Line One
Address Line Two
Telephone Number
Fax Number

landrover.comJaguar Land Rover Limited Registered O�  ce: Abbey Road, Whitley, Coventry CV3 4LF. 
Registered in England No: 1672070.

For all applications, other than brochures, 
Royal Warrants must always be positioned  
at the highest level on the page (never at 
the bottom) and no other element should 
appear to be positioned in close 
association with them. Always use the
automated templates on the Land Rover 
HUB as these have been formatted
to correctly position the warrants within 
the overall layouts.
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