Advertising Guidelines
Program Overview

INTRODUCTION

Land Rover North America (LRNA) is pleased to
update the Land Rover Advertising Guidelines
for Mutual Marketing Program (MMP), a program
designed to promote a positive, powerful,
consistent marketing presence for the Land
Rover brand. If all consumer advertising, whether
produced at the corporate level or by local retailers,
reflects Land Rover's brand values — strength,
confidence, capability and integrity — we will be
more assured of achieving our mutual goals of
increasing brand appeal, as well as driving sales
growth and profitability.

This exciting program offers you support for
producing effective local advertising

and marketing programs that are consistent
with the Land Rover brand image.

Through your active participation in this program,
you can ensure that your local advertising:

B | everages the significant advertising
investments made by LRNA.

m Reflects the upscale, premium qualities of the
Land Rover brand.

® Builds Land Rover's reputation for quality,
desirability and integrity.
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m Drives long-term, profitable growth by
increasing both short- and long-term
purchase intentions.

A win-win for LRNA and our retailers, this
program offers you all the information, guidance,
support and tools that you need to develop

local advertising that drives consumers to your
showroom and sets new sales records.

PROGRAM COMPONENTS

The four program components are as follows:

® Advertising Support Funds — Funding you
can receive by creating effective Tier 2 and
Tier 3 advertising and marketing programs
and materials that comply with the program
advertising guidelines and the MMP portion
of the LEADS Program.

® Advertising Guidelines — “Rules of the
road” to guide you in creating effective local
advertising that supports the Land Rover brand
and qualifies for support funds from LRNA.

® Advertising Pre-Approval Service — Expertise
LRNA is providing to ensure that your
advertising complies with the guidelines and
qualifies for advertising support funds.

B | ocal Advertising Review — Random review
of the advertising of participating retailers
to ensure compliance with the program
requirements and identify retailers needing
targeted assistance.

Advertising Support Funds

LRNA has been providing mutual marketing funds
under the Business Builder Program to support
the local marketing efforts of Land Rover retailers.
To support brand-enhancing local advertising,
MMP will continue as one of the LEADS standards
of the Business Builder Program.

Land Rover retailers that initially opt out of the
MMP program and subsequently decide to
participate are eligible to earn MMP funds starting
the first day of the quarter following receipt of

a signed acknowledgement form by the MMP
Support Center. The contact information for the
MMP Support Center is:

Land Rover MMP Support Center
2300 Locust Street
St. Louis, MO 63103

Email: LRAdGuidelines@ansira.com
Support Line: 800.790.0918
Fax: 866.739.1562
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Funding Formula: Creating advertising that complies
with the advertising guidelines - set out in section 2
of this manual - entitles enrolled retailers to receive
funds based on the LEADS standards within the
Business Builder program. The LEADS standards

are 1% of base MSRP for every eligible new vehicle
retailed during a calendar quarter. The MMP portion
and subsequent funding counts for a portion of this
1%. For details on the LEADS standards and payouts,
go to the LEADS site > Business Builder Scoring Tab
> LEADS Standards PDF at bottom of page.

Eligible Vehicles: Participating retailers earn
LEADS standards funds for all new Land Rover
vehicles except service loaners, former company
cars (MSO) and vehicles sold under special retail
programs. These categories of new vehicles have
not been eligible for LEADS funds provided by
Business Builder and will remain ineligible under
this MMP program. However, LEADS and MMP
funds will be earned for Partners Programs.

Funding Method: LEADS funds are made
available as quarterly Business Builder payments
which are available to retailers by the end of the
first month of the next quarter.

LRNA Right to Audit: To maximize program
effectiveness, LRNA reserves the right to conduct
audits to verify compliance with program
requirements at reasonable intervals and upon
reasonable notice to participating retailers.

Program participants are required to maintain complete
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and up-to-date files relating to their advertising activities
under this program for a minimum of two years.

Advertising Guidelines

The advertising guidelines are at the heart of this
program. Participating retailers agree to advertise

in compliance with the guidelines to be eligible to
receive MMP funds.

The advertising guidelines apply to all
advertising media, including but not
limited to the following:

® Newspapers

B Magazines

® Radio

m Television

B Direct mail/circulars

® Auto shows and mall displays
® Outdoor and transit

B Internet (banners, inventory listings,
social media, websites, search engine
marketing, emails with direct mail/
circulars, etc.)

® Cinema (motion spots and still slides)

m Websites

® Search Engine Marketing

The advertising guidelines and ad examples
illustrating their application are in Section 2 of
this manual.

LRNA is confident that you already follow many
of the advertising guidelines, most of which are
included in the Land Rover Corporate Identity
document. The guidelines make it easier than
ever for you and your advertising partners to
effectively incorporate the essential elements of
the Land Rover brand identity into all of your local
advertising activities.

Please note that the program guidelines are
subject to revision at LRNA's sole discretion. If
changes are made, LRNA will provide retailers
with timely notification.

Important Note: The guidelines are advertising
specific and not intended to restrict, limit or
require a retailer to price a vehicle in any way.
Retailers set actual retail price.

Advertising Pre-Approval Service

To ensure that you and your advertising partners
have access to consultation on any aspect of the
advertising guidelines as you work to develop
local advertising and promotions,
LRNA continues to underwrite a
no-cost advertising and marketing
consulting service — the Land Rover
Advertising Pre-Approval Service.
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Advertising and marketing experts are available to
advise you at any point in the development of your
local advertising. They will review the in-progress
materials you submit for compliance with the
advertising guidelines and then approve them for
publication or airing as submitted or advise you of
the specific modifications or enhancements needed
for compliance.

Whether you use the pre-approval service is your
choice. However, by submitting your in-progress
advertising for review before publication or airing,
you will be assured that it complies with the
advertising guidelines.

Who can use the pre-approval service?

Your internal departments, as well as your advertising
agencies, media representatives and production
companies, may use the Land Rover Advertising Pre-
Approval Service. LRNA encourages your advertising
partners to submit the ads they create for you for
pre-approval before presenting them to you for final
approval. The pre-approval service can work with
layouts and copy decks to identify potential incidents
of noncompliance early in the creative process.

What media can | submit?

All forms of advertising can be submitted for review.
There is no limit on your access to the pre-approval
service.
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What turnaround can | expect?

Consultants are ready to help you verify that your
advertising efforts meet program requirements. Most
importantly, they understand the deadlines that you and
your advertising partners face and guarantee review in
24 hours or less (excluding weekends and holidays) for
all media.

If you are on a tight deadline, send the ad and alert
the pre-approval service staff with a phone call. In most
cases, they will be able to help you meet your deadline
within a few hours.

Where do | send my materials for review and how
does the service work?

Submit your in-progress advertisements and marketing
materials by fax, e-mail or regular/overnight mail.

Land Rover Advertising Pre-Approval Service
Support Line: 800.790.0918
Fax: 866.739.1562
E-mail: LRAdGuidelines@ansira.com

Mail: 2300 Locust Street
St. Louis, MO 63103
Hours: Monday through Friday,
8:30 a.m.-5:30 p.m. CT

If your in-progress ad or promotional activity
complies with the advertising guidelines in all
respects, you will receive an e-mail with links to
an approval letter and your submission with an

"approved” stamp (see Example A on page 1.4).

Pre-approval is specifically related to

compliance with the advertising guidelines
and does not constitute legal approval.

If your advertising does not comply with the
advertising guidelines, you will receive an
e-mail with links to a letter and an annotated
ad (see Example B on page 1.5) referencing

the applicable guidelines by number and letter.
Together, the letter and ad will provide all the
information you need to bring your advertising

into compliance.

If your submission is not approved, you may

resubmit the item as many times as is needed

for approval.

Pre-approved advertising remains

subject to LRNA's right to audit.
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Example A: Compliant Ad/Activity and Approved Newspaper Ad

October 1, 2012

Mr. John Doe

Land Rover of Anytown
Main Street

Anytown, Anystate

Dear Mr. Doe:

Thank you for submitting your marketing activity to the Land Rover Advertising
Pre-Approval Service for our review. Through your regular use of our services,
underwritten by LRNA and free of cost to your centre, you'll be assured that your
local advertising and marketing activities will contribute to a stronger Land Rover

marketing presence that increases the visibility of your centre and drives sales i
growth. These special offers absolutely end Monday!

We're pleased to tell you that your submission, attached to this letter, complies 2013 Land Rover LR3 2013 Land Rover LR3 2013 Land Rover LR4 *Specifications
with the Land Rover Advertising Guidelines. Congratulations! -

Please continue to refer to the advertising guidelines, in the US Retailer section
of the Land Rover HUB, for guidance in developing effective marketing and
promotional activities that support the integrity of the Land Rover brand.

s omare aceoat
Curabeiur adpiscing
uctus masss

If you have any questions about this letter or the advertising guidelines, please
egB Ut Bt oc Bugue

contact us by phone, fax or e-mail. SXXX/mo* $XXX/mo* o
commoda cammods.
XX manths *x months XX months -

Land Rover Advertising Pre-Approval Service $X,300¢ down $2,300¢ down $X,300X down X
Support Line: 800.790.0918 Masce lss
Fax: 8667391562 usto. Malesuads velit

E-mail: LRAJGuidelines@ansira.com
Hours: Monday-Friday, 8:30 a.m.-5:30 p.m. CT

2013 Land Rover LR4 2013 Range Rover Sport 2013 Land Rover Evoque Lonem Ipsiam cloloe

A

We look forward to reviewing your future advertising and marketing submissions.

Sincerely,
Susan Smith SXXX/mo* SXXX/mo* SXXX/mo*
Land Rover Advertising Pre-Approval Service XX months X manths %X months
XXX down $X00¢ down XXX down
Dealer Name
1238 Anytown Lane. Anytown, USA TIF S e
000-123-4567 www.landroverofanytown.com Heaeriogs

ABOVE AND BEYOND

Land Rover Advertising Guidelines MMP | 2012 —2.0



Advertising Guidelines
Program Overview

Example B: Noncompliant Ad/Activity and Annotated Newspaper Ad

QOctober 1, 2012

Mr. John Doe

Land Rover of Anytown
Main Street

Anytown, Anystate

Dear Mr. Doe:

Thank you for submitting your marketing activity to the Land Rover Advertising
Pre-Approval Service for our review. Through your regular use of our services,
underwritten by LRNA and free of cost to your centre, you'll be assured that your
local advertising and marketing activities will contribute to a stronger Land Rover
marketing presence that increases the visibility of your centre and drives sales growth.

Our review has determined that your submission does not comply with the following
Land Rover Advertising Guidelines:

la

T XXXXX
Te XXXXX
1d XXXXX
Te XHXXXX

If you wish, you may make the changes necessary for compliance and resubmit your
marketing activity for our additional review.

Please refer to the Land Rover Advertising Guidelines, in the US Retailer section
of the Land Rover HUB, for guidance in developing effective marketing and
promotional activities that support the integrity of the Land Rover brand.

If you have any questions about this letter or the advertising guidelines, please
e in touch by phone, fax or e-mail.

Land Rover Advertising Pre-Approval Service
Support Line: 800.790.0918
Fax: 866.739.1562

E-mail: LRAdGuidelines@ansira.com
Hours: Monday-Friday, 8:30 a.m.-5:30 p.m. CT

We look forward to reviewing your future advertising and marketing submissions.
Sincerely,

Susan Smith
Land Rover Advertising Pre-Approval Service

&» THESE SPECIAL OFFERS ABSOLUTELY END MONDAY!

2013 Land Rover LR3

SXXX/mo*
XX months
$2.00( down

2013 Land Rover LR4

SXXX/mo*

X manths
$XI00K down

2013 Land Rover LR3

SXXX/mo*

XX months
$H,2000 dowr

2013 Range Rover Sport

SXXX/mo*

X months
$X.300¢ down

2013 Land Rover LR4

SXXX/mo*
XX monthe
X000 d

2013 Land Rover Evoque

$XXX/mo*
XX months
$3,300K down

Dealer Nama
1234 Anytown Lane. Asytown, USA ZIF
000-123-4547 www.landroverofanytown.com

*Specifications

Lonem ipsum doler st
e, CormecEtise
adipiscing el Nam nich
Nanc vrius Eacilisis svos.
St wrmt. ey i vt g
a1cu omars laceot
Curatetur adpiscing
luchus massa.

DG UT BURS 3€ BUgue
‘commodo commoda.
nc e e i justn
Teempor consectetuse. A,
slarem wculis vestibulum
Mascanas flacilivis et sad
justo. Malesuada velit

Lonem ipsum doler st
amet, corsectstisr
acipiscing el Nam nich
Munc varius Eaclisis eros.
Secd eran. v i valit i
wcu oanasw lacewet
Cursbitur adiplacing
fuetus masss, bnbeger
P ac sugus commedo
zomenose. Nur e mi
eu justo tempor cansec
tetues: Au, akorem iaculis
vertibulurn, bascunas
faciinis ol1 sed justo.
Malesuads veir

iam ribh. Munc anvius
faciinis eros. Sed erat. In
i velt quis arcu oman
Isareet. Cucabitur
acbpincing Luctus riinssa.
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Local Advertising Review

MMP Support Center staff will review randomly
selected ads from participating retailers on an
ongoing basis to ensure compliance with program
requirements and identify retailers requiring targeted
assistance. Regional and Market Managers may also
elect to submit a participating retailer’s ads for review.

In most cases, advertising will be obtained without
assistance required from the retailer. Reviewed ads
will be sent to the retailer with detailed information
regarding compliance or noncompliance.

In the case of noncompliant ads, the advertising
retailer will receive an annotated ad along with a
letter specifying the guidelines that have not been
followed and any penalty for noncompliance. These
communications, designed to help the retailer

execute future compliant advertising, will be similar to

those shown on page 1.5.

The procedures illustrated at right were developed
with the goal of helping retailers that have aired or
published noncompliant advertising to create future
advertising that supports the Land Rover brand. A
chart illustrating four possible scenarios appears on
page 1.7.

Retailers may track their reviewed advertising
using the program website, accessible by logging
into InfoTrail (https://Irinfotrail.jlrext.com/), clicking
on “Sales/New Vehicle” and selecting “New Car
Mutual Marketing (MMP) Reports.”
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1st incident of
Noncompliant Advertising

A letter detailing the areas of

noncompliance is sent to the retailer.

¥

2nd incident of
Noncompliant Advertising
(within 90 days of 1st incident)

The retailer has no other incidents of noncompli-
ant advertising within a full quarter of the first
incident.

A letter detailing the areas of
noncompliance is sent to the retailer.

The retailer has no other incidents of noncom-
pliant advertising within a full quarter of the
second incident.

If a 3rd strike is issued in any given quarter, the
MMP portion of the LEADS Program will be
forfeited.

3rd incident of
Noncompliant Advertising
(within 90 days of 2nd incident)

A letter detailing the areas of
noncompliance is sent to the retailer.

A complete quarter of compliant advertising
must be achieved prior to resetting strike count
to zero (0).

ABOVE AND BEYOND
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APR MAY JUN AUG SEP OCT IN[@)Y) DEC FEB
Quarter 2 Quarter 3 Quarter 4 Quarter 1
Apr 5 Jul'5
SCENARIO 1 Clean
NEe
Apr 5 Jun 20 Sep 20
SCENARIO 2
Apr 5 Jun20 | Jul 30 Jan 1
SCENARIO 3 MMP Portion of LEADS
Forfeited
Apr5 | May15 | Jun20
MMP Funds Forfeited
SCENARIO 4
Sep 18 Jan 1
MMP Portion of LEADS
Forfeited

Scenario 1: This retailer’s advertising slate is wiped clean after 90 days of

compliant advertising following an incident of noncompliant advertising Notification of noncompliant advertising

in April.

Scenario 2: After two incidents of noncompliant advertising within 90

days, this retailer has no 'additional r}qncomplignt gdvertising during the %llean Retailer's advertising slate is wiped clean
next 90 days, so the retailer's advertising slate is wiped clean. ate

Scenario 3: Following a third incident of noncompliant advertising within
90 days of the second incident, this retailer's MMP funds are forfeited for
the next quarter (Q4). MMP funds are reinstated on January 1 because
the retailer has no noncompliant advertising during Q4.

Reinstatement of MMP funds

Scenario 4: Because this retailer has an incident of noncompliant
advertising during the forfeiture quarter (Q3), funds are forfeited in Q4 MMP Portion of LEADS One-quarter MMP funds
as well. MMP funds are reinstated on January 1 because the retailer has Eorifiad

: - - forfeiture = 10 pts.
noncompliant advertising during Q4.

ABOVE AND BEYOND
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MONITORING APPEALS

An appeal process is provided for retailers who
believe an incident of noncompliant advertising is
due to either:

® Possible error by MMP Support Center, or;

B An issue that occurred by an outside ad
partner or in the printing process that could
not have been foreseen and/or corrected by
the retailer or the retailer’s advertising/media
representatives prior to publication.

Retailers should resolve any issues outside

of these two categories directly with their
advertising/media representatives and refrain
from submitting them to the MMP Support Center
for appeal.

Appeals must be received no later than 30
calendar days after the date of a notification
letter to be considered. The consequences of
noncompliant advertising will remain until a ruling
has been issued on the appeal:

i Ml Clearly detail why you believe an
error was made in a letter to the

MMP Support Center.

and annotated ad to the letter.

SN Send your letter and supporting
materials to:

MEIWR Attach copies of your notification letter

Land Rover MMP Support Center

2300 Locust Street
St. Louis, MO 63103

or via e-mail to:
LRAdGuidelines@ansira.com
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LAND ROVER HUB

LRNA strongly recommends that you take advantage
of the valuable marketing assets on Land Rover HUB.
There, you and your advertising partners will find

the most up-to-date creative assets for Land Rover's
brand campaign as well as assets for each Land Rover
model line.

It it recommended for retailers to utilize the LRNA-
approved templates located in the US Retailer section
of the Land Rover HUB to create local advertising.
Pre-approval is not necessary unless modifications are
made.

On the US Retailer HUB there are video footage, print
ads, radio spots, out-of-home assets, photography,
digital banners, email templates and more ready to
customize for your local marketing campaigns.

Land Rover HUB Contact Info:
URL: www.landroverhub.com
Phone: 877-557-4821
Email: Irhub@landrover.com

ABOVE AND BEYOND
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Advertising Guidelines

LAND ROVER ADVERTISING GUIDELINES

The Land Rover Advertising Guidelines are designed to help retailers create
local advertising that reinforces the integrity of the Land Rover brand. All local
advertising must comply with the guidelines to be eligible for MMP funds
from Land Rover North America (LRNA). Advertising that contains wrongful or
fraudulent claims, that is misleading or that violates the law is not compliant
with MMP guidelines.

Retailers also must comply with all applicable local, state and federal laws
and regulations related to the advertising of Land Rover products. The MMP
Support Center does not review or hold responsibility for adherence to local,
state or federal laws.

Each retailer that participates in this program shall, at its sole cost and risk,
protect, defend, indemnify and hold harmless LRNA and its respective officers,
directors, employees and agents from any and all liabilities, claims, actions and
losses arising out of, or relating to, the efforts paid for with MMP funds.

Current, approved artwork is available for download on the US Retailer section
of the Land Rover HUB. Use of Land Rover trademarks is permitted by way of
the limited trademark license provided in the retailer agreement.
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Advertising Guidelines
1. Land Rover Logo & Name

LAND ROVER LOGO USAGE AND PLACEMENT  1b. All marketing materials featuring Land Rover, 1i. “Land Rover” must not appear as part of a

or its family of brands, must include a Land retailer tagline.
1a. The Land Rover logo consists of three trade- Rover Brand Space logo only once.
marked variations — the Brand Space logo, SIZE REQUIREMENTS
the three-dimensional badge and the two- 1c. All marketing materials featuring Land Rover or
dimensional badge — which must not be its family of brands, must include the Land Rover 1j. The horizonfcal V_Vidth of the .Land Rover logo
separated, distorted, manipulated or altered Brand Space logo which must be positioned must k?e malntglngd according to eth of the
in any way. Go to LR US Retailer Marketing > from the right side of the ad. The unique retailer following applications and logo versions:
Corporate ID-MMP > Guidelines for details specific Land Rover logo must not be larger than Print
regarding specific use of logos. the Land Rover Brand Space logo located within Brand Space = 30mm (1.18")

the ad. Refer to the LR US Retailer Marketing
> Corporate ID-MMP > Guidelines regarding
specific positioning of the logo.

3-Dimensional = 18mm (.71")
2-Dimensional = 12mm (.47")

1d. "Land Rover” must be spelled out in all
appearances in the ad (i.e., in both headlines
and body copy) rather than inserted as

logotype.
ABOVE AND BEYOND
ABOVE AND BEYOND Te. “Land Rover” must appear in all body copy as . .
two words. I I
1f. Short forms of “Land Rover” (i.e., "Rover”) 30mm (1.18") 18mm (71"
must not appear in advertising. (minimum print size) (minimum print size of

Brand Space logo 3-dimensional badge)

1g. No variants (e.g., possessive or plural forms) of
“Land Rover” are permitted.

Th. At least the most prominent appearance of

\ <ROVER Y/ each model name — except Range Rover
S—— models — must be directly preceded by the i i
Three‘g;rggeggor‘a' Two‘ﬁ?dzﬂjiom Land Rover name. Retailers are encouraged to
link all model names — except Range Rover
12mm (.47")
models — to the Land Rover brand. (minimum print size of
2-dimensional badge) ABOVE AND BEYOND
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Advertising Guidelines
1. Land Rover Logo & Name (continued)

Digital Example: SALES EVENTS AND CAMPAIGNS

Brand Space = 120pixels If logo width = 4cm . o

3-Dimensional = 60pixels Clearance all sides = 0.8cm 1l All sales events and campaigns guidelines —
as set forth prior to the event by Land Rover

*0.8em North America — must be followed during
< (minimum clear space) the period of the sales event or campaign
specified by Land Rover North America.

ABOVE AND BEYOND

120 pixels 60x32 pixels
(minimum digital size) (minimum digital size)

3-Dimensional Badge

1k. The Land Rover logo must be surrounded by If logo width = 3X (3 multiplied by X) o
an area of clear space, devoid of any other Clearance above and below = 46X (46 multiplied by X)
elements (e.g. type, imagery, retailer name or Clearance to the sides = X (or 3 the width of logo)

logo) as per the following logo versions and

calculations: Example:

If logo width = 3cm
Brand Space Clearance above and below = .46cm
If logo width = X Clearance to the sides = 1cm

Clearance all sides = .2 multiplied by X (or /s
the width of logo)

Clear space
0.46X |

046X |

ABOVE AND BEYOND
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Advertising Guidelines
Examples

Incorrect Correct

Common Infractions Made:

1a. Must have correct, unaltered
logo.

1b. The Land Rover logo must
appear only once.

1c. The Land Rover logo must be
from the right side of the ad.

@ THESE SPECIAL OFFERS ABSOLUTELY END MONDAY! These special offers absolutely end Monday! 1d. "Land Rover” must be spe”ed

2013 Land Rover LR3 2013 Land Raver LR3 2013 Land Rover LR4. *Specifications. 2013 Land Rover LR3 2013 Land Raver LR3 2013 Land Rover LR4. *Specifications. OUt (II Roveru |S unacceptable)
- Lewee igssin cheber Ut - Lewee igssin cheber Ut

i , }
P e 1e. “Land Rover” appears as
Aty amis lIceeet

Sod e In v velt guis
Bty armacs lpcseet

el St two words.
$XXX/mo* $X00C -+ XX e e $XXX/mo* $XXX/mo* $XXX/mo* e e
XX months XX mon XX mon N-"""'f"ho".«"oh XX months XX months XX months N-""wmo".woh

or conmcirtue A, tempr canwecietue Ay

$AIN down $HHHX $,000( .o $HXEX down $A0K down $L00K down .o

Masconas faclan alt sad Masconas faclan alt sad

fervte, Mabisthy welil fervte, Mabisthy welil
2013 Land Rover LR4 2013 Range Rover Sport | 2013 Land Rover EVOQUE | o des it 2013 Land Rover LR4 2013 Range Rover Sport | 2013 Land Rover EVoqQUE | s o st

anme, comectee anme, comectee

wipacing el N ribh schpacng vl Nam ribh.

Nune varan Gieiinm snos Nune: varinn taciini snon

| e maes leanat oo lazamar

4#‘ — s ugtng — sl el
g 3 lustus massa. Irdeger ut g 3 lustus massa. Irdeger ut
PUrUS B2 Bugue commode PUrUS B2 Bugue commode
3 comemoda. Nunc nec mi. > comemoda. Nunc nec mi.

AT Sothsnnt, In i vil cola % A Sothsnnt, In i vil cola

e e e e
e alcesr inodin e alcesr inodin

$XXX/mo* SXXX/mo* $XXX/mo* it $XXX/mo* SXXX/mo* $XXX/mo* it

XX months XX manths XX months: focibes sbe sd pto XX months XX manths XX months: focibes sbe sd pto

SXXXX down XXX down S 000 down stct veks. SXXXX down XXX down S 000 down

lecowat Cursbas

Desier M s e aenare

1234 Anytown Lane. Anytown, USA ZIF
000-123-4567 www.landroverafanytown.com

Dealer Name
1234 Anytown Lane, Anyiow, USA 2P
000-123-4567 www.landroverofanytown.com

lecowat Cursbas
ndipincing lactus masia

ndipincing lactus masia

ABOVE AND BEYOND
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Advertising Guidelines
2. Graphics, Photography & Typography

2a. No text or graphic treatments may cover any
part of the Land Rover logo or vehicle photog-
raphy in the ad.

2b. No starbursts or similar graphic treatments
(e.g., bubbles, clouds, triangles, circles, ovals,
balloons, price tags) may appear in the ad.

2c. A retailer name, logo, or both may appear so ABOVE AND BEYOND
long as neither the font height nor logo size
are disproportionately larger than the height
of Land Rover logo.

. . Land Rover Brand Space logo on Land Rover
2d. Only current Land Rover tagline may appear in Indigo (Pantone 296) pumh?

retailer advertising.

2e. Land Rover and Avenir fonts are the corpo-
rate fonts to be used in all marketing materi-
als. The only approved font colors are black,
white, and Land Rover Indigo. (Refer to Sec-
tion 6; guideline (b6¢), for digital advertising Pantone 296C
font requirements.) CMYK: 100, 58, 10, 80

RGB: 3, 27, 52
HEX: 00173A

Land Rover Indigo

2f. The Land Rover color palette, which consists
of primary colors that are premium and pres-
tigious reflect the Land Rover spirit of adven- Black White
ture, must be adhered to in all applications.
The color palette and its use are referenced
on the LR US Retailer Marketing > Corporate

. . Black White
ID-MMP > Guidelines. CMYK: 0,0, 0, 100 CMYK: 0,0,0,0
RGB: 35, 31, 32 RGB: 255, 255, 255b
HEX: 231120 HEX: ffFff

ABOVE AND BEYOND
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Advertising Guidelines
Examples

Incorrect Correct

= kA 4 4 > Common Infractions Made:

LAND ROVER OF ANYTOWN el FE LAND ROVER OF ANYTOWN

GREAT SAVINGS! o uX e GREAT SAVINGS! 2a. No portion of the Land Rover

vehicle may be covered by
other graphics.

2b. No starbursts or similar
graphic treatments.

2e. "Land Rover” font must be

2013 Land Rover LRA “Specifications 2013 Land Rover LRA “Specifications used in aII advertising.
SXXX/mo* SXXX/mo* A

XX mariths XX manths adprcng ebe Nam ribh

$2,200( down $2,200( down hl-;:rru-’l(ll-ulwo

i S .

Come in fora Come in fora

test drive today! test drive today!

Lorem ipsum dolor sit
amet. Con minimim venami
quis nostrud laboris nisi
ut sliquip ex ea com dolor

Lorem ipsum dolor sit
amet. Con minimim venami
quis nostrud laboris nisi
ut sliquip ex ea com dolor
in reprehendarit in
voluptate nonumi

Don't miss it!

in reprehendarit in
voluptate ponumi

Don't miss it!

2013 Land Rover LR3

2013 Land Rover LR3

2013 Land Rover LR4

2013 Land Rover LR4

SXK/mo* SXXX/mo* SXXX/mo* SXK/mo* SXXX/mo* SXXX/mo*
¥ months 300 manths ¥ months: ¥ months 300 manths ¥ months: vy 2
$X, %X down $X0K down 100K down $X, %X down $X0K down 100K down t Al #1 bt

i gl
pesonnt kpatum mos
Dealor Name s apionn, Mmimue
V234 Anytowm Lane. Anytown, LA TF

000-123-4567 www.landroverofanytown.com

Dealor Name
1234 Anytown Lane. Anytown, USA TR
000-123-4567 www.landroverofanytown.com

Dealer Logo

ABOVE AND BEYOND
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Advertising Guidelines
3. Claims & Recognition Awards

3a. Advertising must not contain fraudulent, 3c. Only the most recent recipient of the Pinnacle  3d. The Land Rover Pinnacle Club award logo
misleading or disputable claims that cannot award or any other award may use the must be downloaded from Land Rover HUB
be substantiated. Superlatives such as recognition award logo without additional and used without alteration or distortion.
"biggest,” "newest,” "best,” "largest,” “#1”" source information. The most recent award
and other similar words must not be used recipient may refer to awards won in prior
unless they are true and there is proper years as well.

substantiation of their validity.

3b. Advertising must not state or imply that any
retailer has any favored or preferential status
(improper advantage) over another Land
Rover retailer to sell a Land Rover vehicle.

ABOVE AND BEYOND
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Advertising Guidelines
Examples

Incorrect

Correct

LAND ROVER OF ANYTOWN
COME IN FOR A
TEST DRIVE!

*Specifications

New 2013 Range Rover Evoqua. | . . unis

namad #1 in customar
salisfaction

Largest inventory with
mare choices.

+Land Rover of Anytown is
authorized to sell
vahicles for less than
ather Anytown retailers!

2013 Range Rover Evogque
SXXX/mo*
XX months
$X00K dewn
:!L St amet, conec:
retar acdiiicing alt sad
2013 Range Rover Evoque 2012 Range Raver Evogque charm nanumend. Euismod

SXXX/mo* SXXX/mo*

XX manths XX months

X XXX down $A 000 dowm
Dealor Name

1234 Anytown Lane. Anytown, USA TR
000-123-4567 www.landroverofanytown.com

LAND ROVER OF ANYTOWN
COME IN FOR A
TEST DRIVE!

New 2013 Range Rover Evoque . T
named #1 in customar
saltisfaction *

*Large selaction of
wvahicles.
+Land Rover of Anytown is
eomaitted to bringing
you huury ol great
pricas.

2013 Range Rover Evogque
$XXX/mo**

¥ manths

$200 dewn

*Bagad on J 0. Power and Associates 2010 survey of X000 customers.

2013 Range Rover Evoque 2012 Range Rover Evoque

SXXX/mo** SXXX/mo**

XX manths XX months

X XXX down $HIOCK dovm
Dealor Name

1234 Anytown Lane. Anytown, USA TR
000-123-4567 www.landroverofanytown.com

*=Specifications

dpecing sbe. Nam ribh

e vara faciian erce.

Sk mwn. In in vk i
Locamet

o aem et s
cbs chgrinaio cpd blencit
prassst Lpatum mge
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Common Infractions Made:

3a. Superlatives (i.e. "biggest”,
"best”, “#1") may not be used
unless sourced ("According to
JD Power and Associates”).

3b. Dealer cannot imply that
they have status over another
Land Rover dealership
("We're better than Bob's
Land Rover”).

ABOVE AND BEYOND
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Advertising Guidelines
4. Separation Of Brands And New/Used Vehicles

4a. Advertisements mixing new Land Rover
vehicles and Land Rover Select Certified
Pre-Owned vehicles without a solid line of

separation between the two vehicle categories

must group the vehicles separately, have at
least 50% of the ad space devoted to new
vehicles and not more than 50% of the ad

space devoted to Select Certified Pre-Owned

vehicles. Non-certified (pre-owned/used)
vehicles must not appear in advertising.

4b. Non-Land Rover vehicles (including Jaguar)
must be separated from Land Rover vehicles

by a solid, uninterrupted box or line (minimum

1-pt rule), and each brand must align with its
appropriate corporate identity.

Land Rover Advertising Guidelines MMP | 2012 —2.0

4c.

4d.

Auto mall/group print advertising may use

a common border, but must use a solid,
uninterrupted box or line (minimum 1-pt rule)
to separate competitive-make information
from Land Rover information. The common
border may contain administrative information
for the auto mall (e.g., auto mall name,
location, phone number, hours) but must not
contain competitive sales information (e.g.,
inventory, offers, specific vehicle information).

Land Rover TV and radio broadcast
advertising must be exclusive for Land Rover
unless a specific product comparison is
made between a Land Rover model and a
competitive brand.

ABOVE AND BEYOND
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Advertising Guidelines
Examples

Incorrect Correct

Common Infractions Made:

FALL SALES EVENT
HURRY IN!

FALL SALES EVENT

HURRY IN! 4a. New and Select Certified

Pre-owned vehicles must be
separated by a line. 50% of
ad space must be devoted to
new vehicles.

4b. Land Rover vehicles must be
separated from other brands

Come visit Jaguar Land Rover of Anytown today! Pl R i by a solid line.
Pra-Cwned Pra-Cwned
2013 Land Rover LR4 2013 Jaguar XF

Loworn g chodes it
T, coemeceiue
ebpcong st Nam ribh
e varr facilais eners
Sedmet. Inim vkt Guis
e amics [semet

Curstita achplacing

Loworn g chodes it
et Coemecteiue
nebpncir sl Nam rikh
e varr facilais eners
Sediatst. ininvelt s
e A [neaeat
Cursbit.r sdbplscing
lustus massa

SXXX/mo'! YA —

X manths X months
SXXX/mo* SHHHK/mo* XXX down $X,00¢ down
XX manths XX months " Certified Pre-Owned
200K down 0000 down 1234 Arytown Lane. Anytown, USA BF =
000-123-4567 www.landroverafanytown.com ler Logo
*Spacifications
2011 Range Rover Sport’ 2010 Land Rover Evoque’ 2010 Jaguar XJ' Leseen ipeuim dolor st *Specifications
et comactre
aitgiscing eie. Nam eih
F . 9 Hanc varas bacilisis e
: — Sedamat. Inin vebt quis 2013 Jaguar XF 2010 Jaguar '
mrm— R —
Cursbitr adipincing
Toctus massa
ILoomem g dloor i
SXXH/mot SXXX/mot SXXH/mot amet. Con i
X manths X manths X manths ey e
XXX down $X,XX down SXXX down o v sk o
Cartifiad Pra-Owned Cortified Pro-Owned Certified Pro-Owned e SXXX/mo* SXX X mo’
o — i Wemcolhs abons rust 1t alioui e
Mmoo s s months it w8 com dolior n eprwhen-
o color nisk ut sliqup. X300 down SH 00 down
Coneaquat apraoset Certified Pre-Owned
PR o) Nphm 08 Sl Dealor Name B
V234 Anytowm Lane. Anytown, LA TF Mimiemum veniami ax s A2 Anytown Lane. Anytown, USA TR }
000-123-4567 www.landroverofanytown.com e o 000-123-4567 www.jaguarefanytown.com AG AR
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Advertising Guidelines
5. Advertising Messages

GENERAL

To reinforce Land Rover’s position as a luxury
brand, advertising must emphasize the product
features and benefits of the Land Rover brand
instead of focusing solely on retail sales price.

5a. Land Rover retailers must use their legal DBA
in all advertising and marketing materials.

5b. Disclosure requirements must be clear,
conspicuous and legible.

PRICING

5c. When advertising a vehicle, price, payment
or offer, the year, make and model of
the advertised vehicle must be clearly
identified as well as whether the vehicle
is new, demonstrator or certified. Vehicle
photography must match the year, make, and
model of the vehicle being advertised.

5d. When advertising a vehicle price, payment
or offer that applies to only one vehicle, the
retailer must have the vehicle in stock and the
vehicle’s VIN or stock number must appear
clearly in the body of the ad.

Land Rover Advertising Guidelines MMP | 2012 —2.0

5e. If an LRNA special market assistance program
(e.g., lease, APR, special value) for one
or more featured vehicles is ongoing in a
retailer's market, advertising for vehicles
other than those featured in the LRNA special
market assistance program is permissible
so long as the featured vehicles are clearly
labeled in the ad. Multiple programs may be
advertised if the deal is clearly associated with
each featured vehicle in the ad.

MSRP & LEASE ADVERTISING

5f. During the first six (6) months of a new-
model-year vehicle launch, the advertised
price must remain at MSRP, or until otherwise

communicated by LRNA, whichever comes first.

5g. The original MSRP, lease amount, or APR must

not have a strike-through or any other graphic
element to indicate a reduction in price.

5h. LRNA encourages retailers to advertise the

MSRP whenever possible. If MSRP pricing is
not advertised, the sale price of the vehicle
— not the discount amount — must appear in

the ad.

GUIDELINE

5i. If the MSRP and a discounted price both
appear in the ad, the discounted price must
not appear in a type size that is larger than that
of the MSRP or be the focal point of the ad.

5j. If MSRP pricing is not advertised, the sale
price of the vehicle must appear in a font
size that is equal to, or smaller than, the
Land Rover logo height.

5k. Advertised leases must identify the lease
term (not to exceed 48 months in length),
the initial down payment (not to exceed 10%
of the vehicle’s MSRP), the monthly payment
amount, and any required security deposits
within the advertisement.

ABOVE AND BEYOND
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Advertising Guidelines

5. Advertising Messages (continued)

PROHIBITED WORDS & PHRASES

Advertising and marketing materials must not
state or imply messages that are detrimental to the
Land Rover brand. Specifically, the following words
or phrases or any words or phrases with similar
meanings must not be used:

51. “special allocation,” “special acquisition,” “special
purchase,” “special price”

"o

5m. “blowout,” “bail out”

5n. “sell off,” “sell down”

"o

50. “closeout,” “clearance”

"ou

5p. “won't be undersold,” “nobody undersells”

"o "o

5q. “invoice,” "our cost,” “so low they can't be
advertised,” “price too low to advertise”

"o

5r. "inventory reduction,” “inventory sell-a-thon”
5s. “finance anyone,” "bad credit, no problem”

5t. “thousands off MSRP.” “half off MSRP,”
“$XXX savings,” “$XXX discount,” “$XXX off,”
"% off invoice,” "save $XXX"

" ou " ou

5u. “dealer cost,
beat, match”

guaranteed lowest price,” “meet,

Land Rover Advertising Guidelines MMP | 2012 —2.0

CODE OF CONDUCT

Land Rover retailers are expected to advertise
responsibly and to adhere to the published brand
standards and Mutual Marketing Program Guidelines.
Land Rover North America reserves the right to
audit advertising in question, and holds the right

to terminate, suspend, or hold responsible any/

all retailer(s) responsible for questionable content.
Any retailer whose agency or vendor is facilitating
advertising materials (on the retailer’s behalf)

and whose advertising contains any of the below
violations will be held responsible and liable for all
conduct and/or any damages incurred as a result of
inappropriate advertising.

5v. Any marketing communications that contain
images or content deemed to be inappropriate or
inconsistent with the Land Rover brand, its image
or marks will be in violation.

5w. Any retailer advertisement that contains
images or content that is considered offensive,
derogatory, inappropriate, irresponsible, or
in any way disparaging to the Land Rover
parent company, retailers, affiliates, products
or programs will be in violation. Likewise,
any content that contains political, sexual,
racial, religious or is derogatory to any group,
organization, race or party will also be in violation.

ABOVE AND BEYOND
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Advertising Guidelines
Examples

Incorrect Correct

Common Infractions Made:

INVENTORY REDUCTION!!
SAVE $X,XXX!

SALES EVENT!

5g. Cannot represent discount
using strikethrough treatment
on a lease amount.

5i. MSRP must use a larger font
than the discounted price.

5k. All lease terms must be clearly
stated including length, down

New 2013 Land Rover LR4

2013 Land Rover LR4 2013 Land Rover LR4 3
Special Price MSRP $XX, XXX ' payment, monthly.payment.
$XH,XXX* isbadh i o amount and security deposit.

Securily deposit required*

*4 madals to chooss from. *4 madals to chooss from.

P p—

5t. Distress words prohibited —
"$XXX Savings” or “XX% off.”

2013 Land Rover LR3 2012 Range Rover Evoque 2012 Range Rover Evoque

Offered at $XX, XXX* Save BIG $XXX per mo.. MSRP $XX, XXX $XXX per month*
1 MSRP $XK,K Offerad at $X00¢ 36 months, $X,J00 down
S XXX down S KKK down Offered at $XX.X000

$X%X sacurity deposit
Dealar Name i

1234 Anytown Lane. Anytown, USA TR
000-123-4567 www.landroverofanytown.com

Dealor Name
1234 Anytown Lane. Anytown, USA TR
000-123-4567 www.landroverofanytown.com

Dealer Logo veluptat.

ABOVE AND BEYOND
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Advertising Guidelines

6. Digital, Search Engine Marketing

& Website Guidelines

GENERAL

Land Rover strongly encourages retailers to host
and advertise a Land Rover exclusive desktop
and mobile website. These sites should serve

as the primary websites used in all Land Rover
communications.

6a. Land Rover logos must appear without
separation, distortion, manipulation or
alteration on all digital advertisement pages.

6b. Brand logos should be used to identify
the brands or the retailer — logos should
not be used as a creative element, such
as functioning as a button, used for bullet
points, etc.

6c. Arial is the required font for online text.
WEBSITES

All Land Rover advertising, in any media

type, should direct consumers to the Land
Rover-specific website which is connected to
LandRoverUSA.com The website of any URLs
contained within print or digital media are subject
to MMP guidelines and will be monitored to
ensure an approved website is featured.

6d. The Land Rover Brand Space logo must appear
in the website header, and on all pages of the
website, in the upper left corner. Refer to the LR
US Retailer Marketing > Corporate ID-MMP >
Guidelines for details on web application.

Land Rover Advertising Guidelines MMP | 2012 —2.0

6e. Land Rover strongly encourages retailers
to host an exclusive Land Rover desktop
and mobile site. The only brand permitted
with Land Rover is Jaguar. In this instance,
Land Rover and Jaguar must be given equal
‘weight’ all areas of the website.

6f. URLs must meet Land Rover URL policy
(document available on InfoTrail under
“Retailer Tools & Information/Retailer
Website Policy”).

6g. Retailers will receive strike notices for non-
compliant website advertising via regular
mail and by e-mail. Noncompliant digital
marketing efforts must be corrected within
two (2) business days after the strike notice or
the retailer will be subject to additional strikes
until compliant.

6h. Retailers must have an approved desktop and

mobile website that links from LandRoverUSA.

com.

6i. Google Analytics and container tags must
be present for Land Rover monthly metrics
reporting to measure Tier 1 and Tier 2 ad
spending, along with website traffic and forms.
Tags must be included on:

® Home page
* New vehicle inventory

® Pre-owned inventory

® Special offers

¢ Finance

® Retailer information

® Parts

e Service

® Lead submission forms (request a quote,
test drive, etc)

6j. Land Rover retailer websites must contain a link
back to www.LandRoverUSA.com.

6k. Inclusion of a text link at bottom left corner
of retailer Tier 3 websites that lead to multi-
franchise website is allowed only as a text/copy
link, without logos or images, and stated as
“See our website” or “See our other brands.”

SEARCH ENGINE MARKETING

6l. Use of other Land Rover retailer names in
resulting paid search copy or in keyword
purchases is prohibited.

ABOVE AND BEYOND
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Advertising Guidelines
Examples

Incorrect

Anyiown Land Hover | New Land Rover dealership (n Anylown, AS 12345

SALES: (123) 456-7830
PHE-CWMNED SALES, (123) 456-7801

Anytown Land Rover

/ Streel Anylown, 1
— A . i PARTE! [123) 458 T80

SERVICE: (121) 436-T882 |

Home New Pre-Cwned Inventory Specials Financing Service Parts Dealership

Live With KIT.

GENUINE LAND ROVER
ACCESSORIES

Common Infractions Made:
(Website/Web Banners only)

6d. Land Rover Brand Space
logo must be used in website
header on every page, in
upper left corner.

Correct

Anyiown Land Hover | New Land Rover dealership in Anylown, AS 12345

Anytown Land Rover
123 £ Main Streel Amylown, AS 1245

SALES: (123) 456-T800 |
PHE-OWNED SALES, {123) 450-7891
SERVICE. (12) 456-THE2 |
PARTE: [123) $50- 7301

Home New Pre-Owned Inventory Specials Financing Service Parts

Live With KIT.

GENUINE LAND ROVER
ACCESSORIES

WELCOME TO ANYTOWN LAND ROVER

Admyicwn Land Roves in Arryiown, AS treats e neds of 6ach

and us A
for? Simphy i out our
vehicle

ABOUTUS DIRECTIONS CONTACTUS  PRIMVACY LEGACY  SITEMAP  LanciRoverl!SA com

Dealership

SEARCH INVENTORY

® New O Pro-Owned O Cartified

Search by Year ¥
Lard Raver (22) ¥
Search by Madel ¥
Search by Price ¥

eadlidan

Land Rover Advertising Guidelines MMP | 2012 —2.0
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Advertising Guidelines
Examples

+You Search Images Maps Play YouTube News Gmail Documents Calendar More -

Google

Springfield Land Rover

Search Ab 700 resul
I Web Ads related to Springfield Land Rover &
Images New and Used Vehicles at Anytown Land Rover, dealership of

Anytown, USA, Auto Repair and Parts
Maps www.anytownlandrover.com
All new Land Rovers are now available at Anytown Land Rover. \We sell and service

Videos Land Rover vehicles in the greater Anytown metro area.
News New and Used Vehicles at Springfield Land Rover, dealership of
Shopping Springfield, USA, Auto Repair and Parts
www.springfieldlandrover.com
More

All new Land Rovers are now available at Springfield Land Rover. We sell and
service Land Rover vehicles in the greater Springfield metro area.

Explore the Capable Vehicles from Land Rover.
181 people +1'd Land Rover USA
Request a Quote - Schedule a Test Drive - Locate

Google

Proin gravida nibh vel velit auctor ali

Aenean sollicitudin.com Search
Duis sed odio sit amet nibh vulputate cursus a sit 4
ipsum velit. Nam nec tellus a edio tincidunt auctor
Morbi accumsan ipsum velit. Nam nec tellus a odi Web
Proin gravida nibh vel velit auctor alj Images
Aenean sollicitudin.com
Maps
Videos
News
Shopping
More

Incorrect

Springfield Land Rover

Ads related to Springfield Land Rover @

New and Used Vehicles at Springfield Land Rover, dealership of
Springfield, USA, Auto Repair and Parts

www.springfieldlandrover.com

All new Land Rovers are now available at Springfield Land Rover. We sell and
service Land Rover vehicles in the greater Springfield metro area

Land Rover, Official Site - Built For Purpose | landrover.com
www landrover com

Explore the Capable Vehicles from Land Rover.

151 people +1'd Land Rover USA

Request a Quote - Schedule a Test Drive - Locate a Retailer - Build & Price

Proin gravida nibh vel velit auctor aliquet.

Aenean sollicitudin.com

Duis sed odio sit amet nibh vulputate cursus a sit amet mauris. Morbi accumsan
ipsum velit. Nam nec tellus a odio tincidunt auctor a ornare odio.

Morbi accumsan ipsum velit. Nam nec tellus a cdio tincidunt auctor a ornare odio

Proin gravida nibh vel velit auctor aliquet.

Aenean sollicitudin com

Duis sed odio sit amet nibh vulputate cursus a sit amet mauris. Morbi accumsan
ipsum velit. Nam nec tellus a odio tincidunt auctor a ornare odio.

Morbi accumsan ipsum velit. Nam nec tellus a cdio tincidunt auctor a ornare odic

Proin gravida nibh vel velit auctor aliquet.

Aenean sollicitudin com

Correct

Land Rover, Official Site - Built For Pu
www.landrover.com +You Search Images Maps Play YouTu News Gmail Documents Calendar More-

Land Rover Advertising Guidelines MMP | 2012 —2.0

Common Infractions Made:
(Website/Web Banners only)

6l. Use of other Land Rover
retailer names in resulting paid
search copy or in keyword
purchases is prohibited.

*Anytown Land Rover would
receive the strike for this non-
compliant advertisement.

ABOVE AND BEYOND




Advertising Guidelines
Website User Guide

As a retailer, you can access real-time information on your program activity,
electronically, 24/7. Copies of your monitored ads and pre-approval letters
issued by the Land Rover Advertising Support Center and reports summarizing
your monitored advertising are available on the program website. The site also
provides easy access to the Land Rover Advertising Guidelines. The screen grabs
on pages 3.2 — 3.5 offer views of some of the useful information that you can
access to stay current on your program activity.

To access this program information, click on “Advertising Guidelines for

MMP" on the navigation bar of the Land Rover home page (accessible via
www.lradvertising.com or InfoTrail). Retailers’ advertising agency partners can
apply for access by visiting www.Iradvertising.com and clicking on the link to
request agency access. Once registered, they will receive an e-mail notification
with their access information to the Land Rover site. Their access will be limited
to viewing and printing a PDF of the Land Rover Advertising Guidelines.

For help using the program website, contact:
Land Rover MMP Support Center
Support Line: 800.790.0918

Fax: 866.739.1562
E-mail: LRAdguidelines@ansira.com
Hours: Monday — Friday, 8:30 a.m. - 5:30 p.m. CT

Land Rover Advertising Guidelines MMP | 2012 —2.0
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Advertising Guidelines
Website User Guide

LAND ROVER HOME PAGE i | et 5 e

Links on the home page provide access to the
following information about the program and your led Pro-Owned | Advarising O
program activity:

. . . . i - /o
Advertising Guidelines — Land Rover MMP Certiee Pre:Quned HT: SBEES
Advertising Guidelines in PDF format. Cariifiad Fye-Ciui
P R A . For your convenience, fwe have compiled all the information on Certified Owned Land Rover

rogram eports — An executive summary vehicles in one sectigh on the site. Creative materials for Certified Pre-Ownedghicles as well as
Of yOUr Weekly Retailer ACthlty Report and the guidelines for advertjsing are available on these pages.
For Land Rover Ceftified Advertising Pre-Approval questions, contact us at 800-790-0918 ol ail us
Status-At-A-Glance Report. at LandRoverCPOgansira.com.

Pre-Approval Reports — Reports on advertising
you or your ad agency have submitted for pre-

approval and related communications. i PrefCiaioi M by i e Conis Aot
CERTIRED PRE-OWNED

Monitoring Reports — Reports on » Advd
your mon itored advertisin ga I']d related Land Rover Advertising Guidelines for MMP is designed to promote a positive, powerful, consistent marketing presence

. . for the Land Rover brand. If all consumer advertising, whether produced at the corporate level or by local retailers, reflects
communi Cat| ons. Land Rover's brand values, we will be more assured of achieving our mutual goals of expanding our base of satisfied, loyal

customers and driving sales growth and profitability.

If you require assistance using this program Web site, please contact us by phone at 800-790-0918 or via e-mail at
LRadGuidelines@ansira.com.

Advertising Guidelines

Adhering to the Land Rover Advertising Guidelines is required for retailers to receive an uninterrupted flow of MMP funds. A PDF
of the guidelines is available here for viewing and printing

Program Reports
An executive summary of the weekly Retailer Activity Report and the Status-At-A-Glance Report can be viewed and printed.
Pre-Approval Reports

Pre-Approval Reports can be generated and related communications on advertising submitted for pre-approval can be viewed
from this link

Monitoring Reports

Reports on monitored advertising can be generated and annotated ads and related communications can be viewed and printed
from this link

Regional Preview
Retailer activity can be reviewed and previews of pending retailer communications accessed through this link.

ABOVE AND BEYOND
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Advertising Guidelines
Website User Guide

STATUS-AT-A-GLANCE REPORT :

EDITPROFILE | CONTACTUS | JAGUARCREATIVEPARTNERS

This report provides an overview of a retailer’s
compliance status for all monitored advertising to
date. Data can be refined by selecting a date range
and/or a medium type.

HOME | PROGRAM REPORTS
o Executive Summary Report

To access the Status-At-A-Glance Report page from NOTIFIGATIONS
H " /N 1 2 3
the home page, click on the “Program Reports” link = 5 -
" " 22 1 -
and then on “Status-At-A-Glance. Z L
est NOTIFICATIONS
|est DISTRICT
1 2 3
Market 20 7 1 -
Marlet 5 1 -
Mariet 22 4 1 B
Markht 23 6 1 B
Maridt 24 3 2 -
Market 25 4 - =
JOTALS 32 £ 0
HOME EDIT PROFILE CONTACT US JAGUARCREATIVEPARTNERS
e P
| HOME | PROGRAM REPORTS | LAND ROVER - DISTRICT VIEW COMPLIANCE STATUS-AT-A-GLANCE T
|
Created: 10/11/2012 Print Version | Download |
Date Range: 01/01/2006 1o 10/11/2012 |
|
Mgrqiumjygg‘ ngnj Date: TgrDrate: ot |
e W (1 (1 ) (2008 b8 (100 (1158 (2012 W ((Update ) |
SN (230 (201200 {_ Update ‘
|
|
NOTIFICATIONS. |
RETALER# | REGON | DisTRicT | RETAILER ‘
NAME 1 2 3 Reset Date !
Anyiown
LRNCOOO1 Central Market 20 [{22 Rover F 12123/2010 E 0312312011 :
Anytown
LRNCO002 Central Market20 [0 o 03/21/2011 3 E: 0612112011 :
Northem |
LRNCO003 Central Market20 [ Othertown 0612012012 2 E 08/28/2012 | ||
Land Rover |
Othertown
LRNCO004 Central Market20 [ oo 09/30/2012 2 E: 1213012012 :
Anytown South |
LRNCO00S Central Market20 [0 R0 06/28/2012 . - oarzerzoiz | |
Anytown North |
LRNCO00B Central Market20 [0 "o0 0612012012 s e oeizer2012 | ||
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L. . Advertising Guidelines for MMP | Admin
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HOME | PRE-APPROVAL REPORTS
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o Non-Approved Retailers
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of your submitted advertising (marked with the o Submission Tupes
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’ —
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.« . . . HOME | PRE-APPROVAL REPORTS | RETAILER ACTIVITY m
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Created: 10/11/2012 01:27 PM Print Version | Download
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RETAILER RETAILER LETTER LETTER
. " " MEDIUM VIEW  REGION MARKET PUBLICATION AD DATE STAT
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= Anytown o
. " . PR nemet A P cenvar  Markel | pycopor ATMOWD Web Site 10/11/2012 10/11/2012 Approval Proce
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et Pre-
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sl DU Te-
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To: = Declined
o Al South e
R e reterf | Pt S cenval M3 (Rncooos Aylown SOU Maler 10/01/2012 10/01/2012 Approval Proce
Prass «CTRL» 1o choose mare than ane option. Select a rel Approved
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1&“"3‘ | All Available Markets 1 Bﬁ"fﬁf! Print & 5_"] Central 20 LRNCO006 [ d Rover Mailer 10/01/2012 10/01/2012 Approval Proce
|Central | Market 20 ‘ [_All Retai Beieg
|Central | Market 21 L A East Pre-
Central | Market 22 ry| [P, mtemet % 4 cenval MK Lanconor FYCRREE e page 09/26/2012 09/26/2012 Approval Proce
|Central | Market 23 £ ol Land Rover paceiin
[ All Retai . Pre- i
e @ A canta Maket | oynnnne Anytown West . cnanar £3RRELIZNSRERN Sunporcl P 3
PP oot oo G SBR Ceswa TEE encends SRON TN besessnse  ARIASAIZABIISALD Sn Rpe
Press «CTRL» to choose more than ane option. Press «CT]
(All Medium Types @ {All Letter
asi || Preappy6TATABRTOEAT TH Pre=ABTOVAT RBTOVET T T g
|Broadcast ‘ |[Pregefbroval Approved] Pre-Approval Approved
| Claim Compliant |IpAapproval Approved] Pre-Approval Courtesy Appro
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This report provides information on monitored
advertising to date. Data can be refined by
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I
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Certified Pre-Owned | Advertising Guidelin MMP | Admin

HOME | MONITORING REPORTS | RETAILER ACTIVITY m
TO access the Monitoring Reports page from the Created: 10/11/2012 01:28 PM Print Version | Download
Number of Records: 5030

home page, click on the “Monitoring Reports” link

RETAILER RETAILER LETTER  LETTER

" . . o MEDIUM VIEW  REGION MARKET PUBLICATION AD DATE STATU!
and then on "Retailer Activity. K i ——
e Internet Osld Central 24 LRNCO001 Land Rover Engines 10/08/2012 10/08/2012 Advertising Process
A — — = Market Anytown Search Compliant
SISy G intemet G [ central MIXE LRNCOO02 [LNTR e e 1010812012 10082012 2GTR AR Process
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internet & A North LRNCO003 d 10/08/2012 10/08/2012 M procese
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= Othertow
DR, memet % 3B soun M Lrucooo4 TR zﬁz[ﬁgs 10/08/2012 10/08/2012 ggv";‘;'!'il’;‘; Process
Please use mm/ddiyyyy format. Leave blank for all dates.
F Market Anytown South Search Compliant o
o inemet % 4B soun M50 LRNCO0US [iiRover  Engines 10/082012 1010812012 7R B Procese
I — i = Market Anytown North  Search Compliant 9
To: internet % B soun  MAXE' LRNCOODG [ohcRover e 10/08/2012 1010872012 xR S Process
r Market Anyto ast  Search Compliant A
Reglons / Markets: Retaller N ntemet G [ZHE west  MARE LRNCO007 [ RO Engines 100812012 10082012 Z2BE AT Proces
Press «CTRL» to choose more than ane option, Selecta rel T T o
g""*aﬂ;,';"r;;“; - @ searon ey Internet west M0t LRNCOODS La—Lnd R | Engins 1010812012 10082012 22HRET Process
entral wailable Markets
| All Retail P Market Land Rover of  Search Compliant 2
Ceniral : Harket 20 Pl et Internet West  M5R® LRNCO0D® Forn anviown Engines 100812012 100872012 L FE AT Proces
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— v
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All Medium Types 0 [All Letter|
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